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Post-War Dream Merchandise 
Expected at January Markets 


Makers will unveil products incorporating new engi- 


neering developments. Attendance may total 50,000 


at Furniture, Merchandise Marts and Navy Pier 


at 
Furniture Mart 
' ’ ike 

\f ices will appe 

4 150 ar il 
1 x t Included 
‘ Chor 

| ( Kalama 

S Fra & { ark 
) M é usher, Holland-Rieger 
T) ‘ lig ‘ W \W 
Ve e 17 fl ll have 


ru c gher Ca BU0U 
P I 4 tl nal i! ing ici 1 
I i i i v t trafnc } ugh 
\ w t ink ha been nised 
i | i ese ator sk he 
1 i €, Tal id otel 
{ i s i t Via and 
Pp ¢ i c aval 
P A } rmati 
c a € \ 
a> 
, Merchandise Mart 
) the | arg 
i ! ling, W ts YS acre 
‘ floor area, everything being 
udied for the influx of visitors, eve 
vile g the east end plaza to tacil 
ind-out vehi ar traffic and 
anging tl iddress to “Merchandis¢ 
\ M t Plaza ! the time-honored 
North Bai D ‘ mnfused 
! veral 1 ¢ 1 ipplance 
ne " " usewares showrooms, t 
" g number market sees new tenants here. Schaefer 
as wel refrigerator, Midwest kitchens, Dorby 








LAST OF THE MiD-MONTH ISSUES 


When on November 15, 1945, Electrical Merchandising mailed 
its first Mid-Month News Issue, it was a recognition of the fact 
that in the turmoil of post-war reconversion the appliance in- 
dustry would need extra service in order to keep pace with im- 
portant developments. 

Changing government regulations, the flood of new products, 
the intense activity of many new manufacturers, distributors 
and dealers, and a shifting distribution picture all proved the 
need for two issues a month. 

Today we believe that marketing and production problems, 
while still important, are approaching normalcy. The need for 
the extra issue has declined to the point where we can return 
to monthly publication. 

Although this will be the last mid-month issue, all its news 
and departments, including the National Radio and Appliance 


Picture, will continue to appear in the “big book,” the regular 
first-of-the-month Electrical Merchandising. 




















FURNITURE MART 


cooker, Leonar l Wells, de orat 
and Christmas lights, and | 
Novelty electrical toys Phere wil 


temporary lamp exhibits on th 


floor 

It has been announced that 
National Broadcasting System 
taken an added 20,000 sq. ft. on 1 

tan] second floors to launch its 1 

station, WNBQO January 

Vil find this outlet in full swi g 
Many of the market events will 
televised That television 1s here 


Stay 1s assured by the fact that for t 


time a press conterence 


beet 


on te 
added to t 
market event 


I 
ision and radio has 
schedule of the 


It is too 


winter 
early lor a complete list 

but the Mart like 
call attention to its added dining 


restaurant on 


hat 1s to come 

t 

tacilities, a new 
' 

and enlarged facilities 

the Merchant & 


second floor 


Manufacturers Clu 


dining rooms \ car rental service 

mw located on the first floor, and 
even new type stamp machines 
provided. In this 18-story “city” (poy 
25,000) are located some 30 retail 

es, a bank, postoffice, drug store 
five restaurants open to the publ 
railroad, airline and steamship ticket 
—_ 

Shuttle bus service (5c) to the Mer- 
handise Mart is still available from 
the Soldiers Field and Monroe St 


parking lots, via Michigan Ave. and 
state St It is hoped also to have 
shuttle Mart ¢ 
the Navy Pier during the Housewares 
Show 


bus se from the 


rvice 


Housewares Exhibit 


Celebrating the tenth anniversary of 
its founding, more than 500 housewares 
and appliance manufacturer members 
of the National Housewares Manu- 
facturers Assn. will offer their newest 
merchandise at the Navy Pier, January 
13-20 (Thursday to Thursday, exclud- 
ing Sunday). This is the first exhibit 
to be held in this location, at the foot 
of Grand Ave. and Lake Michiga 
and it will have more than 144,000 s 
ft. of arranged in two lon 
straight halls to the north and sout 

(Continued on page 29) 
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McGRAW-HILL PUBLISHING COMPANY. 


James H. McGraw, Jr. 
President 


Nelson Bond 
Director of Advertising 


Curtis W. McGraw 
Vice-President 
and Treasurer 


Joseph A. Gerardi 
Secretary 


JAMES H. McGRAW (1860-1948) Founder 






I trical Merchandising. Decembe 
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Executive Assistant Publication office 94-129 "Nortt 
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ars, $6.00 for " ea payabl n Canad 
two years, $10.00 three year All other ¢ 
J]. E. Blackburn, Jr. ass matter August 22, 1936, at Post Om 
* : * l S. A Cable address MeGraw-Hill, New Y« 
Director of Circulation Hill Publishing Co., Inc., 330 West 42nd St., 


New York 


Publication Office, 99-129 North Broadway, Albany. N. Y. 1, N. Y. Editorial and Executive Offices, 330 W. 42nd St.. New York 18, N. Y. 


INC. 
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Where to Find Markets and Housewares Show Exhibitors 


FURNITURE MART 


ee) ON are ~cotly nine a 
Admiral Corp. 526-27 
Agricola Furnace Co. 548 
Allen Mfg. Co., Inc........... 510-B 
Altorfer Bros. Co. 541-42 
Amana Society, Major Home 

Appliance Co., Inc. 536-B 


American Stove Co. — 


Appliance Mfg. Co. 510-A 
Armstrong Products Corp. 17/63 
Athens Stove Works, Inc 624 
Automatic Washer Co. ae 
Auto Stove Works 546-A 
Barlow & Seelig Mfg. Co 530 
Barton Corp. 549-A 
Bendix Home Appliances, ee 503 


Bendix Radio Div., Bendix Aviation 


Corp. . 545-D 
Ben Hur Mfg. Ce.. 528 
Blackstone Corp. ; 544-A 
Brunswick Refrigerator Co 645 
Caloric Stove Corp. 5 db aca 


Chattanooga Implement & Mfg. Co.17/0 
Champion Dishwishing Machine Co. 2453 


Clark Div., McGraw Electric Co... .511-B 
Clements Mfg. Co. .17/94-95 
Cole Hot Blast Mfg. Co .17/73-74 


Coleman Co., Inc. ee 
Comstock-Castle Stove Co. 546-B 


Conlon Div., Conlon-Moore Corp. 504 
Coroaire Heater Corp. 17/M 
Cribben & Sexton Co. 537-A 
Crosley Div., AVCO Mfg. Corp. 535-36-A 
Crown Stove Works...... <n 
Detroit Vapor Stove Div., Borg- 

Warner Corp. 17/R & 17/118-119 
Dixie Foundry Co., Inc. . 524 
Dormeyer Corp. 2953 
Dortch Stove Works, Inc. 512-B 
DuBoff & Co.... 17, 84-85 
Duo-Therm Div., Motor Wheel Corp..517 
Eagle Foundry Co 547-A 
Electromaster, Inc. 17/K 
Empire Appliance Co 17/126 
Estate Heatrola Div., Noma 


Electric Corp. 523 


Evans Products Co 541-B 
Fresh’nd-Aire Co. 17/106-A 
Frigidaire Div., General Motors 

Corp. 508-09-A 
Garod Electronic Corp. 17/56-A 
General Electric Co. 538-39-A 
Gibson Refrigerator Co. 537-38-B 
Grand Home Appliance Co. 17/J-31 
Gray & Dudley Co .515-B 
Hamilton Mfg. Co 17/88-89 
Hardwick Stove Co 1530-31 
Health-Mor, Inc ... 17/68 
Hedges, M. M., Mfg. Co., Inc. 17/80 
Holland Rieger Div., Apex 

Electrical Mfg. Co. 17/98-99 
Hoover Co. 510-A 
Horton Mfg. Co. 511-A 
Hotpoint, Inc. 533-34-35-B 
Hunt Heater Corp. 17/P 
Ice Cooling Appliance Corp. 810 
Ideal Steel Products Co... 17,Q-116-117 
International Oil Burner Co 512-A 
lronrite lroner Co. .. 511-B 
Jacobs, F. L. Co. 17/75-76 
Jacobs Mfg. Co. 1732-33 
Kalamazoo Stove & Furnace Co 17/T 
Kelvinator Div., Nash-Kelvinator 

Com. ... 513-14-15-A 
King Refrigerator Corp 17/127 
Knox Stove Works 513-B 
Landers, Frary & Clark 17, 44-48 
Leonard Div., Nash-Kelvinator 

Corp. ; 513-14-15-A 
Lindemann, A. J., & Hoverson 

Co. 17/42-43 
Lewyt Corp. 17/58-59 
Locke Stove Co 17/54-54A 
Lonergan Mfg. Co. 514-B 


ELECTRICAL MERCHANDISING—DECEMBER 


Lonergan, Vincent J. . 2953 
Maine Mfg. Co.... ...17/37-38 
Modern Refrigerator Co.....17/100-101 
Monitor Equipment Corp........ 17/78 


Moore Div., Conlon Moore Corp... ..504 


Morton Appliance Co. . 630-631 
Motorola, Inc. ...... ..547-B 
Nineteen Hundred Corp......... 508-B 
Noblitt-Sparks Industries, Inc... ..441-42 
Norge Div., Borg-Warner Corp... 521-22 
Oakland Foundry Co. . .546-C 
Odin Stove Mfg. Co. sien ss 
One Minute Washer Co. 17/102-103 
Palley Mfg. Co. ..17/85 


Philco Corp. . eae Wie 


Plastray Corp. .17/49 
Porter (Jim C.) Co., ..17/79 
Premier Stove Co. ; avec seen 
Prentiss Wabers Products Co. ... .049-A 
Quaker Mfg. Co. 516-B 
Queen Stove Works, Inc. es 
RCA Victor Div., Radio Corp. 

of America....... 232-38 & 17/69-70 
Roberts & Mander Corp. ......... 546-D 
Roper, George D., Corp............ 529 
Sanitary Refrigerator Co............ 528 
Sellers, G. 1, & Sons Co........... 1536 
Sentinel Radio Corp. ............. 17/L 
Simplex Div., Barlow & Seelig Mfg. 

oat ec aeons ghia: ..17/86-87 
Sparks-Withington Co. . .509-B 
Stevens, George T. & Associates. .447-48 
Stewart-Warner Corp. ..17/55-56-57 


Stiglitz Furnace & Foundry Co..17/60-62 


Sunray Stove Co. ..17/52-53 
Tappan Stove Co. .. .539-40-B 
Tennessee Stove Works........... 825 
Thor Corp. .. mies .17/90-93 
WRI, gio ees b.viciev ice caer 2953 
United States Stove Co. 17/35-36 
United Stove Co. 549-B 
Vornadofan Div., O. A. Sutten 

Corp. 17, 66-67 
Welbilt Stove Co., Inc ice 
Welch, W. W., Co 17/41 
Westinghouse ‘Electric Corp 501 
Wittie Mfg. Co., Inc 17/106-107 
Zenith Radio Corp. 544-B 
MERCHANDISE MART 
American Central Div., Avco Mfg. 


a . ere 


Apex Rotarex Corp. .. 1472 
Berger, T. W., Co., Inc. .. 1454 
Bersted Mfg. Co 1467 
Carrier Corp. . 1186 
Casco Products Co 1175 


' it td i 


UU 


’ Hi 


Casco Products Corp. ..1175 
Dearborn Stove Co................1490 
Deepfreeze Div., Motor Prod. Corp... 1447 
WI os bare cana Jee wswat 14-103 
Dominion Electric Mfg. Co......... 1422 
Easy Washing Machine Co. 1464 
Eldredge Sewing Machine Co. 1468 
Elgin Steel Kitchens...... 1454 
Estate Heatrola Div., Noma Electric 

Seren 1418 
Eureka Div., Eureka Williams Corp..1161 
Everedy Co. 11-112 
le eee 1419A 
Florence Stove Co.... 1459 
Frigid Freeze Corp. of America... .1418 
Free Sewing Machine Co... 1450 
General Electric Co.......... 1127 
General Mills, Inc., Home Appl. 

| ie a RN a. .1453A 
eee DG. kee ccnensens 1553 
PG ie cee enisins enmie edna 1457 
Johnson, S. C. & Son, Inc. 1158 
Jordan Refrigerator Co.... 14-101 
Kaiser-Fleetwings Sales Corp. 1174 
Knapp-Monarch Co. 1483 
Landers, Frary & Clark 1479 
LaSalle Lighting Prod., 

Heater Div. bias 1492 
Launder, Ray S.... 1433A 
Manning Bowman & Co........... 1466 
ee 14-104 
McCreedy Cabinets, Inc. ... 14-101 
Metal Ware Corp.......... 1411A 
Mullins Mfg. Corp. 1119 
Mutschler Bros. Co............... 1125 
National Electric Washer Co......14-101 
National Enameling & Stamping Co., 

RE ct ane ena bassin 422 
National Sewing Machine Co...... 1468 
New Home Sewing Machine Co... ..1450 
Noma Electric Corp............... 1418 
Nutone, Inc. .. 1451 
Peerless Mfg. Co. .. 1485 
Perfection Stove Co.... .. 1474 
Premier Vacuum Cleaner Div., 

General Electric Co. 1160 
Proctor Electric Co... 1473 
Refrigerator Corp. of America. ....1418 
Revere Clock Co. 1422 
Rittenhouse Co. 14-104 
Rival Mfg. Co. 1454A 
Royal American Corp. .......... . 1583 
Rutenber Electric Co. 14-107 
Samson-United Corp. .. 14-104 
Sanford, D. E. & Co. .. 1405 


; 
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ii 
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Schaefer, Inc. ... : _.1188 
Sessions Clock Co., Inc..... 1409 
Silex Co. ... 14-109 
Smith, F. A. Mfg. Ps dunn 1422 
Son-Chief Electrics, Inc....... 1414 
Spartan Co. _ 1163 
Sperti, Inc. 1422 
Steel Products Mfg. Ca... 1498 
Sunroc Co. ..1177 
Superior Electric Products Corp. Ws. 116 
Swartzbaugh Mfg. Co. . 1498 
Taylor Corp. .. 14-101 
Taylor Instruments Co 11-106 
Telechron, Inc. 1440 
Toastmaster Products Div., McGraw 

En eee 1455 
SE GI Swarsescceecncss 1420 
Varick Electric Mfg. Co., Inc. 11-116 
WOE TE. GD oc i oidos ccewnces 1491 
Waring Products Corp. ........... 1405 
ere 1123A 
Wiley, Joseph H., Organization 

ree ... 14-101 

NAVY PIER 
Abco Metal Products.............. 494 
SE, os cep nenncenas 436 
Aluminum Cooking Utensil 

OU garccapinwcepanae se 591-593-595 
Aluminum Goods Mfg. 

Gh. cca cecvcees 140-142-144-146 
Aluminum Specialty Co.............753 
Aristocrat Clock Co...............-665 
Asquith Associates, Inc....... 798-800 
Associated Plastic Companies. . .807-809 
ee SI, Gein oii eins ee 
aes 112-114 
Suen. Gettele Ceo....:..0.605cc000 274 
Bleck & Co. ...... on 293-295 
Block, J. & |.... 716- 718-720 
Borg-Erickson Corp. 229-231 
Brewer-Titchener Corp. 200 
Buckeye Aluminum Co. 616-618 
Burpee Can Sealer Co.... 369 
Calgon, Inc. ... acne 337 
Camfield Mfg. Co.. C435 C437 
Capitol Products Co., Inc...........895 
Casco Products Corp. . 283- 285- 287 


Chicago Electric Mfg. 


gen SER ree 129-131-133-135 
Clark Co., ‘J. re oeeesae 
Clarvan Corp. .408-410 
Clements Mfg. Co.... . .291-X 
Climax Machinery Co........ . 466 
Club Aluminum Products 

A ee eee . .540-542-544-546 
Corning Glass Works... ...525-527-529 
Cory Corp. raat Baik atet a Ud ea ei 500 
Craftmaster Products Co .. 489 
Davies Molding Co., Harry... .. 835 
aS a reer oo sdOr 
Dazey Corp. ... Rae 632 
Dominion Electric Corp. 220- 222 
Derby Ce. ...... .. 638 
Dormeyer Corp. 277-279-281 
DuBoft & Co. 469-471 
Duralux Co. ... ...620 


Ekco Products Co. 248-250-252-254- 
256-258-260-262-264-266 


Emerson Electric Mfg. Co...... .802-804 
Enterprise Aluminum Co... 693-695-697 
Everedy Co. .. : 731-733 
Excel, Inc. 887 
Farber, Inc., S. W 605-607-609 
Finders Mfg. Co. 348 
Fresh’nd-Aire Co. 500 
Geier Co., P. A. 212-214-216-218 


General Electric Co. 
576-578-580-582-584-586-588-590 


General Fioorcraft, Inc. 299 
General Mills, Inc. 418-420-422 
Geuder, Paeschke & Frey Co. 275 


Glencoe Electric Co 670-672 
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Exhibitor List (cont.) 


Hamilton Beach Co 
Hamilton Mfg. Corp 


141-143 
341 -343-345-347 


Hanovia Chemical & Mfg. Co 376 
International Appliance Corp 257 
lronrite lroner C 245-249 
Kamkap, Inc 552 
Keko Products Div., Kennedy Car 

Liner & Bag C 882 
Kisco C Inc 284 
Kitchen Aid Div., Hobart Mfg 

Co 269-271-273 
Kitchen Queen, Inc 478 
Knapp-Monarch Co 524-526-528-530 
Kordite Corp 396 
Kromex Corp 183-185-187 
Lakeside Aluminum Ce C-303 
Landers, Frary & 

C'ark 189-191-193-195-197-199 
Le John Mfg. C Inc 498 
Lewyt Corp 241 
Liberty Electric C 457 
Lisk-Savory Corp 184-186 
Lyon Metal Products, Inc 265-267 
Manning-Bowman Co 116-118 
Marquette Appliances, inc 826-828 
Marvel Metal Products Co 823 
Master Appliance Mfg. Co 416 
Mayer Co., Inc., William F 169-171 
Metal Ware Corp 434 
Mimar Products, Inc 867-869 
Miracle Electric Co 703 


National Carbon Co., 
™ 417-419-421-423 


National Die Casting Co 604-606 
National Enameling & Stamping 

Co 541-543-545-547 
National Pressure Cooker 

Co 318-320-322 
National Stamping & Electric Works. 663 
Naxon Utilities Corp 361 
Nicro Steel Products, Inc 428 
Noma Electric Corp 572-574 
NuTone, Inc 532-534-536-538 
Oster Mfg Cc John 892-894 
Phoenix Table Mat Co 296-298 
Plastray Corp 810 
Porter Steel Specialties, Inc 880 
Regina Corp 871 
Republic Molding Corp 786 
Revere Copper and Brass, 

Inc 516-520-522 
Reynolds Metals C 391-393-395 
Rittenhouse Co., Inc 306 
Rival Mfg. Co 132-134-136-138 
Samson United Corp 666-668 
Sherwin-Williams Co 301-303-305 
Schwitzer-Cummins Co 885 
Seal Sac, Inc 153-155-157 
Silex Co 276-278-280-282 
Smith Mfg. Co., Inc., F. A 228 
Son-Chief Electrics, Inc 690-692 
Spartan Co 401 
Sperti Faraday, Inc 225 
Steel Products Mfg. Co 196-198 
Sunbeam Corp 651 -653-655-657 
Superior Electric Products Corp 239 
Swartzbaugh Mfg. Co 172-174 
Taylor Instruments Co 165-167 
Telechron, Inc 168-170 


Textile Mills Co 779 
Toastmaster Products Div., McGraw 


Electric Co 188-192 
Toastswell C 775 
Tracy Mfg. C 292-294 
Traubee Products, Inc 485 
Victor Products Co 866-868-870 
Vischer Products Co 664 
Voss Co 409 
Wagner Mfg. Cc 512 
Waring Products Corp 473-475 
Washburn Co 308-312 
Welmaid Products, Inc 577-579 
West Bend Aluminum Co 551-553-555 


Whirlwind Fan Div., Detroit Mfrs 
Supply Co 483 
Winsted Hardware Mfg. Co 477-479 


Zim Mfg. Co 240 
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How to Help Dealers in Selling 
Is Studied by PCEA Business Group 





SPEAKERS and committeemen who appeared at the opening session of the Business 


Development Section of PCEA at Fresno. 


Left to right: Charles Moore, vice chairman; 


J. C. S. Ross, chairman; H. Wayne Stone; T. W. Christensen; F. W. Raymond; 


R. |. Mendes 





HOW MUCH money utilities should spend for advertising and promotion and how 


it should be spent, was covered by F. W. Raymond, San Diego Gas & Electric Co. 





PROMOTION of electric kitchen equipment is needed as joint effort of dealers, 
distributors, manufacturers and utilities, said E. B. Barnes, Kelvinator, in report to 
PCEA’s electrical living committee. 





DECEMBERG&S, 


What industry can do to 
aid selling at retail level 
reviewed in speeded-up 
Fresno conference of 
PCEA business develop- 
ment group 


Cc Y intensive selling effort | 
e appliance retailer can | 
him in business profitably in the « 
ing period of intense competition { 
the consumer dollar, said E. W. Meise 
chairman of the electrical living « 
mittee of the Pacific Coast Electr 
Assn., at that group’s annual fall cor 
ference in Fresno, Calif., Oct. 28 
and 29. 

Mr. Meise was striking the key 
note for part of the Business Develoy 
ment Section’s program in which util 
ity commercial men, electrical manu 


facturers and appliance distributors 


analyzed what they as a group coul 


| t hel he appli ‘e dealer il 
do to heip the appiiance dealers in 


California, Arizona and Nevada de 


velop active and successful retail sell- 


ing organizations. 
[his subject was approached { 


the nearly two hundred members and 


guests through 14 speakers who, 
rapid fire order through the two ses 


ms, analyzed the dealers’ markets 


for television, residential lighting 


studied the requirements for specialty 


selling 


ment and discussed the associated 


fields of rural electrification, adequate 


lighting, and the assistance of utility 


home economists in consumer and 1 


dustry education. Most of the reports 


were those of the Business Develo; 
ment Section’s committee chairma 


who serve under the section’s chair 


man, J. C. S. Ross of PG&E, and vice- 


chairman, C. L. Moore of Sunbeam 
Meeting LP Gas Competition 


Encouraging news for dealers, di 
tributors and utility people came fr 


the report ot the PCEA’s LP Gas 


committee, presented by chairman R 
I. Mendes, and from a guest speaker 


Howard Oliphant, of G-E. Not only 
is the LP Gas industry undergoing 
problems within itself which will giv 
the electrical industry a competitive 
break, but there are studies being un- 


dertaken which will give the appliar 
retailer effective ammunition to hel 
him sell electrical appliances in cor 
petition with bottled gas goo 
Mendes pointed out that the pri 
of LP Gas has increased 


during the last nine months, and t) 


25 perce 


there is evidence of competition I 
tween merchandisers of the gas 
Mr. Oliphant reported on the 
sults of the test kitchens set up 
the General Electric Co. in Bridg 
port, in which duplicate kitchens, o 
with electricity and the other wit 
1.P Gas were operated under identi 
conditions. From these tests, 
said, it is now possible for the app 
ance retailer to push electrical equi 
ment with these factual argument 
the temperature of an electrical k 


chen remains from eight to 16 degrees 
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coor than the one with the bottled 
ange; the kitchen with an LP 
ange developed a humidity from 

1 200 percent more than that in 
ectric kitchen, because 1,000 cu. 
propane gives off 23 gallons of 
during combustion, and 1,000 

of butane gives off 284 gallons 

ter. There is a small but notice- 
saving in time. Results in the 
<itchens showed an electric range 

25 percent faster than CP range 
rements ; although it is generally 
idered that a Btu of heat can be 


—™ FQ 


iced cheaper with LP Gas, the 
showed that cooking with LP 
required 2.786 times as much heat 
id electricity 
esults of the comparative tests 
by G-E are available in book 
rm for the industry’s use, said 
\ Oliphant Although the tests 
encouraging, said Mr. Mendes, 
remains a definite and direct chal 
re to the electrical industry and 
e must be continued effort to study 


rp 
} 
I 


t situation, to plan effective com 
petitive action, and to carry out this 
mn 


Kitchen and Laundry Selling 


here is no single factor as im- 
ortant in the sale of home laundry 
juipment as the demonstration of 
that equipment in the store and in the 
iome, said William W. Bell, Westing- 
Supply Co., in his talk 
before the Business Development Sec 
tion of PCEA 


ng automatic and conventional wash 


honse Elec 
Every dealer hand 


ers, dryers and ironers, must have 
it only the facilities to give demon 
strations in his store, but he must 
ive trained sales people to give 
dealer 
must see that each piece of laundry 
equipment is again demonstrated in 
the purchaser’s home under her work- 
ng conditions and with her water 
supply. He emphasized that this home 


these demonstrations The 


lemonstration period can be a good 
time to check on the purchaser’s other 
laundry equipment so that sales of 
additional equipment can be made in 
e future. 


The electric kitchen holds a unique 
place in the industry, said E. B. 
Barnes, Nash-Kelvinator, Los An- 
geles, in his report as chairman of 
the electric kitchen committee. The 
electric kitchen idea is at the same 
time a means of selling-up for the 
lealers, a means of sizable load build- 
ing for the utilities, and for the manu- 
lacturers it represents a central point 
m which they can hang the promotion 
ot several appliances He recom 
mended that the members of the as 
sociation consider joint promotion of 
the electric kitchen idea, the further 
levelopment of kitchen planning serv- 
ices, Cooperation with the EEI kitchen 
mmittee and extensive promotion of 
omplete electric kitchens through the 
tilities 


Television Progress 


When the television stations now 
inder construction are completed, 
we than 45 percent of the popula 
tion of the United States will be able 
receive television programs, said 
P. G. Caldwell, chief engineer of the 
vest coast operations of the Ameri 
in a talk spon 
red by the association's television 
mmittee headed by Henry Rice of 
South. Calif. Edison Co. At the mo 
ment, said Mr. Caldwell, about 30 
recent of the population is in tele 


n Broadcasting Co 


ion reception areas He said that 

did not believe a transcontinental 
1V network would be in operation 
I fore 1953. 
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Why the electric utilities should ad- 
vertise and why they should do it 
now in spite of the problems of meet- 
ing present-day load requirements, 
was presented by F. M. Raymond 
of the San Diego Gas & Electric Co., 
in a talk partially illustrated with 
examples of how that utility has kept 
up a heavy campaign through the 
medium of the local Bureau of Radio 
and Electrical Appliances, at a time 
when it had a waiting list of 4000 for 
electrical service 

Mr. Raymond quoted a vice-presi 
dent of SD G&E Co., who had said, 
“The building of | 


load for a gas and 
electric utility is different from the 
promotional efforts of a department 
store or grocery Ninety percent of 
our selling efforts are not expected to 
produce results tomorrow or next 
week—maybe not for several months 
Our advertising job is long range in 
its character The seeds of desiré 
must be planted continuously, recog 
nizing no seasons either for the plant 
It takes time 
for those seeds to break through the 
soil and grow into the down payment 
or purchase price of a refrigerator, 


ing or for the harvest 


CP range, home freezer, or television 
receiver 

Mr. Raymond analyzed the reasons 
why a utility should advertise now as: 
long range load building; helping the 
retailers sell appliances and electrical 
equipment, also better lighting and 
better living for the home, farm and 
factory; keeping stockholders inter- 
ested in the utility; 
competition for the consumer dollar ; 
| 


beating outside 
helping fill the valleys in load curves; 
and generally for the purpose of Stay 


ing in business 
Home Economists Program 


Plans for a nine-week “Electrical 
Living Institute” to be sponsored by 
the home economists committee of 
PCEA as a means of educating in 
electrical living that large group of 
people outside the electrical indus- 


try who are in a position to teach 
and influence the public, was an- 
nounced by Miss Marguerite Fenner, 
PG&E, chairman of the association’s 
home economists committee. A series 
of weekly two-hour evening sesstions 
will be held in San Francisco jor the 
home economists of business firms, 
teachers of home economics in schools 
and colleges, writers on food and 
home building for the press and radio, 
architects and building contractors. 


Variety of Subjects 


The complete program of the Busi 
ness Development Section of PCEA 
included: the report of W. H 
Thompson, chairman of the hom 
lighting committee, who discussed 
“How to Modernize Your New 
Home”; a talk on “Wired for Liy 
ing”, by J. H. Adams, chairman of 
the adequate wiring committee; a re 
port on revision of the association's 
agricultural power handbook; an illus 
trated talk by industrial engineer, Gene 
Burke, on “Modern Store Lighting” 
a review of agricultural electrification 
in the San Joaquin Valley by Hl 
Wayne Stone; 
a G-E movie on materials handling, 
by W. O. Kyte 

Members of the Business Develop- 
ment Section took part, with the other 
sections of PCEA, in two general 
meetings of the association at which 
subjects of interest to all phases of 


and the presentation of 


the industry were covered Tenta 
tive plans call for the 1949 Spring 
Convention to be held in) Coronado, 
Calif. 


1948 


lronrite Gets Around 





NEW LOOK in ironers as featured in the lronrite Cabinette model was the center 
of attraction for advertising manager Dick Sierk and editors Jeanne Scribner (center) 
and Margaret Davidson of the Ladies Home Journal at recent Waldorf-Astoria Hotel 


showing in New York. 





DEALER MEETINGS sponsored by Tay- 
lor Electric Co. in Milwaukee find lronrite 
twins, Carita and Mona Herche, introduc- 
ing new model 88 to show that the ends 
of the ironer are identical. 


5 
2.2, (ROWER 





Hy I 


FACTORY HELP meeting finds Bill Rowles (left), Rowles Sales Co., San Antonio, 
Texas receiving sales talk from Ironrite general sales manager, Hal Biddle, and 


home service director, Cleo Foley. 
of Ironrite, study Mr. Biddle’s technique. 


os 
Tae lal l= 


* 


IRONING DEMONSTRATION is given 
at Southeastern World’s Fair in Atlanta, 
Ga., by Mrs. Frances Nelson, home service 
director, Allied Distributors. M. W. 
Smith, Jr., sales manager, looks on. 


£985 


“* 


Frank Yenny, Ruth Barnett, and Jack Moore, all 
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The NATIONAL APPLIANCE AND RADIO PICTURE 





THE EAST 


By Robert W. Armstrong 











Reports of Business from 
ELECTRICAL MERCHANDISING’s Regional Editors 





THE FAR WEST 
By Clotilde Grunsky Taylor 





THE MIDWEST 
By Tom F. Blackburn 





THE SOUTH 
By Amasa B. Windham 





& ILONEL William Shaw, pub- 
licity generalissimo of the Washer 


called to say that 
greatest movement 
s—433,000—in history. The 
threatened before, he 


\ssociation, just 
September saw the 
yt wasnel 
mark has been 
said, but this time it went over 

At the same time buyers cudgeling 


their brains for guidance saw a large 
run this kind of 


washer model was 


chain in Chicago 
advertising : a 7-Ib 





frered at $77 without pump; another 
juoted at $94.95, a third at $114.95 
4 26 in. roll ironer could be had at 


$99.95, and the deluxe job at $149.95 
} 


The ad bragged that prices were the 


1942. Since chain store 


bait exclusively 


vest since 


alesmen almost s« 





t was mdered by the trade why 


these prices What gives? 





Reason for Radio Boom 


Proof of vy drum beating raises 
level of sales in 


a community was 
Reserve bank 


Louis t pped the list 


videnced by a Federal 
report that St 


ith radio and phonograph sales up 


RH percent in August 
An expert with the Union Electric 
Co.. St. Louis, was kind enough to 
ilyze what gave this astonishing 


se to sales. He said: 

1. Because of the extensive television 
New York, Philadelphia, 
Washington, Los Angeles, and Chi- 
ago, some manufacturers apparently 
radios and 
n page 26) 


tivities 


hipped so-called distress 


(Continued 
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i! } + , od 1949 
+} + ‘ 1 I } + 
+ Pe 
Sé ‘ 
Ay \ rt 
+. + i t ‘ 
194 + whe lac! ‘ 
trig tc} with 
\ ( nbia 
le t i i Y ine Vie \ 
1949 c t as good 
} } 1 to vet I 
that nal + s will see 
? ‘ es ¢ , 
¢t } Wy deluxe 
‘ § Id 
a} f 
‘ 
New York Outlook 
\ y +} ‘ 
i ] ited 
tae 1 that 
Stamp Machine Builds Traffic 
FIRST NON-PROFIT Automatic Stamp Vending Machine in a 
to right 
president, Commercial Controls Corp 
postmaster at the Rochester office 
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retail 
recently installed at Neisner Bros., Inc., Rochester, N. Y. Observing the unit are (left 
Melvin Neisner, vice-president; Fred Neisner, president; C. R. Ogsbury, 
manufacturer and distributor; Donald Dailey, 


store was 





A LONG with the 

we will consume a bit of 
crow. A re-survey of the results of 
Regulation “W” consumer 
credit control makes it necessary that 
this reporter revise last month’s esti 
mate of its effect. We reported here 
that the edict had a minor reaction 


throughout most of the South. Such 


Dewey backers, 
now 


the new 


is not entirely true and we hasten to 
Sav sO 

ouisiana tell 
us they were pretty hard hit by it and 
are still feeling it to extent 
Elsewhere the situation was about as 
reported. with the exception of a few 
spots like Nashville, Tenn., where the 
Electric Power Board found it neces 
in late 
the newspapers encouraging 
ment buying of e 

because of the publi 
understanding” 


Dealers in Texas and I 


some 


November to run ads in 
install 
appliances 
’s “continued mis 
of the regul 


sary 


1 


I en trical 





tion’s pro- 


visions. 


Farm Folk Loaded 


Having swallowed the last bit of 
crow gizzard, we happily turn to the 
planked steak with trimmings. The 
crops were in and the farm folk were 
loaded. Cotton, peanuts and tobacco 
paid off handsomely, and dealers in 
the rural busy _ selling 
heavily in all lines. Electrical appli- 
inces and household wares were among 
the few items of merchandise which 
| i bettered it over 
the same period of 1947. From Mem- 
phis, which serves rural areas in three 
states, a top dealer November 
business would compare well with that 
of last March and April 


areas were 


held their own or 


said 


“even in 
radio.” 
Dallas and 


expectations ol 


uisville, 
reported 


Richmond, Li 
Miami all 
the largest holiday 
One old time appliance dealer in 
Louisville said, “I don’t see how we 
more this year than we did 
last December, but I'll bet on it.” 
Atlanta, as 
vanguard of 
vere stocking up heavy inventories 
if small appliances for the holidays. 


sale in history 


Can Sé€ ll 
Birmingham and usual, 


were in the selling and 


In these cities, newspaper ads which 
a few years ago began a little before 
Thanksgiving to urge 
buy such Christmas gift items as van- 
ity cases, 


customers to 


lipstick and fancy panties, 
plugged electric irons, radios, 
footwarmers and toasters. It seemed 
that every jewelry 


now 


store, drug 
ri lothing 


store 
credit 


handling small 


and small house was 
radios and urging the 
local citizenry to buy ‘em 


Improvement In Delivery 


Delivery was better, too. The fact 
that shortage East 


ast month by Bob Arm 


S are no more up 
as reported I: 


strong—might have had something to 
do with it. Refrigerators were still 
short but were catching up as more 


of them flowed into the South than 
| Out in Fort Worth and 
Continued on page 26) 


ver betore 


DECEMBER 15, 


1948—ELECTRICAL 


\ 1TH Christmas just around the 

corner, the outlook appears good 
for an outstanding volume of business 
by western dealers. Typical of com- 
ments is the report from San Dieg 
that “we appliance e 
quickly resume the trend that has 
ried us to record 
From the Pacific Northwest comes 1 
that Christmas 
“approach or better last year’s s| 
tacular record”. 


look to see 
levels this year.’ 


prediction sales 


There are several factors to modify 
this picture. 
spotty tor some 
election, reflected 


Business everywhere 
weeks just be 
in somewhat smaller 
orders placed with wholesalers. It 
expected that the 


will encourage 


Democratic su 
labor to a feeling 
greater security, which will result 
additional 


effect may also result 


purchases, whatever ot 


Stores in this section now rey] 
some shortage of luxury items in t 
trafic appliance department wil 


makes up the backbone of Christmas 
business, but there appear to be enoug! 
ippliances available in the se 
brand-name group ll 


to fill the ne 
Deluxe refrigerators a 
most makes of automatic washers 
ilso in short supply. 


d ranges 


Shipping Strike and Xmas Lights 


with other 
from the 
! 


along 

suffered 
shipping tie-up which has now last 
some weeks. At the time of writing 
this had not yet been settled, but | 
pects for an agreement appeared « 
What the effect will be of a releas 

cargoes now tied-up is problematical 
To mention just one item 
year placed generous orders for Chr 


mas lights early, 


San Francisco, 


coast ports, has 


OSs- 


Y 
1 
“10 


dealers thi 


remembering t 
Many 
these have been held up on shipboa 


by the 


shortages of previous years. 
/ 
result that 
second orders were placed and del 


strike, with the 
ered by rail and are now ready for 

on the shelves of local stores. Should 
of the strike free the addi 
lights in the holds of harb 
there will certainly 
lights 
coastal area, with possible price cutti: 
selling of this pur 


conclusion 
tional 
bound 


a surplus of 


vessels 


throughout t 


and bargain 
item 
Reports come of a 


s¢ asonal 


wave of pri 


cutting on console radio sets in tl 
Denver area, which has. stimulat 
sales. San Francisco, awaiting its first 


television broadcast (promised for mi 
December), is at 
market for the 
as most customers are 


present a 
type radio s 
waiting to 
they will 
set in the new field Table sets, ho 
started on the Christn 
Several local 


heavily with 


hetter 


eo} 
purchase 


whether or not 
ever. have 
up grade stores ha 


stocked 


and are putting on pre 


television set 
selling pron 
tions. It is not an item that cat 
sold in advance of use, however, as 
requires active signals before proj 
installation can be made, or before 
can even be ascertained whether t 
customer’s home is adapted to rece] 
tion. Specially trained staffs hired t 
handle installation and repairs must 
around, with not very good prospe 


m page 27) 
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“NO ICE,” George H. Klinker, Cincinnati, president of the Parts Jobbers Associa- 
tion, seems to be telling Col. Wixcey of Akron. 


High Prices Slow Parts Sales, 
Parts Jobbers Assn. Reports 


Annual meeting asks manufacturers 


sponsor service 


High prices have reduced the sale 

washing machine parts from ten 
to 40 percent, spokesmen of the Appli- 
ince Parts Jobbers Assn. revealed at 
the organization’s annual meeting in 
Detroit in late October. 

Che effect of the high prices has 
been to deter dealers from rebuilding 
vashers for resale, association mem- 
ers declared, but added that consum- 
ers, deprived of dealer service, are 
turning more and more to rebulding 
their own washers. 

“It is obvious that families whose 
readwinners work with tools are 


training programs 


repairing their own washers, just as 
they are wiring in their own outlets 
and even tackling plumbing and heat- 
ing problems,” said one jobber. 


Report on Service Clinics 


Ray Jones of Denver reported to the 
association on the success of service 
clinic meetings held during 1948. He 
recommended that both franchised and 
independent dealers be invited to 
future day and night sessions. As 
chairman of the organization’s serv 
ice clinic committee, he reported that 
most meetings held in 1948 were on a 


Bonnell Clark Elected New President Of Nema 


Bonnell W. Clark was recently 
cted president, National Electrical 
Assn., for the 1949 term at the 
sociation’s 22nd annual meeting held 
\tlantic City, N. J. He succeeded 
VV. C. Johnson, executive vice-presi- 
nt, Allis-Chalmers Mfg. Co 
Mr. Clark, who is vice-president in 
arge of sales, Westinghouse Electric 
rp., has been engaged in electrical 
merchandising for 


Mirs. 


lesaling and 
Hle was associated with 
the Robertson-Cataract Electric Co., 
Buffalo, N. Y., starting in 1906, joined 
Westinghouse Supply Co. in 1925, was 


r 41 years 


ude general manager in 1929, was 
lected vice-president and director in 
1932, became president in 1937. Four 
ars later, he was elected vice-presi- 
nt, Westinghouse Electric Corp., 
ere he has headed the company’s 
erchandising activities at Mansfield, 
hio. One year later he was placed 
charge of sales and the supervision 
the sale of electrical apparatus. He 
lso has been responsible for the co- 
ordinating of all sales activities for 
he corporation and its subsidiaries. 
The four new vice-presidents chosen 
were C. W. Higbee, manager, wire 
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BONNELL W. CLARK 


and cable dept., U. S. Rubber Co., 
New York, N. Y.; Don G. Mitchell, 
president, Sylvania Electric Products, 
Inc., New York, N. Y.; E. E. Potter, 
vice-president, General Electric Co., 
New York, N. Y. 

Everett Morss, president, Simplex 
Wire and Cable Co., Cambridge, 
Mass., was elected treasurer. 


1948 





CHICAGO JANUARY MARKETS 
Merchandise and Marts, 
Chicago, Ill. 
January 3-15 


Furniture 


AMERICAN WASHER AND 
IRONER MFRS. ASSN. 
Annual Meeting 
Terrace Casino, Morrison Hotel, 
Chicago, Ill. 
January 4 


NATL. APPLIANCE AND RADIO 
DEALERS ASSN. 

Annual Meeting 

Hotel Sheraton, 

Chicago, Ill. 

January 9-11 


NATL. MATERIALS HANDLING 
SHOW 
American Society of Mechanical Engi- 
neers and Material Handling In- 
stitute 
Convention Hall, Philadelphia, Pa. 
January 10-14 


NATL. HOUSEWARES & MAJOR 
APPLIANCE EXHIBIT 

Natl. Housewares Mfrs. Assn. 

Navy Pier, Chicago, III. 

January 13-20 (not open Sunday) 


CANADIAN ELECTRICAL ASSN. 
Annual Winter Conference 

Chateau Frontenac, Quebec City, Que. 
January 17-19 


BUREAU OF RADIO & ELEC. 
APPLIANCES OF SAN DIEGO 
COUNTY, CAL. 
Annual Winter Conference 
Hotel San Diego 
January 19 





Scheduled Meetings 
INTL. HEATING & VENTILATING 
American Society of Heating & Venti 
intl. Amphitheatre, Chicago, Ill. 


January 24-28 


Western Merchandise Mart, 
San Francisco, Calif. 
Jan. 31-Feb. 5 


Tampa, Fla. 
February 1-12 


Civic Auditorium, San Francisco, Calif 
February 6-10 
Home Builders Assn. of Greater St 


Kiel Auditorium, St. Louis, Mo. 
February 12-20 


EXPOSITION 


lating Engineers 


WESTERN WINTER MARKET 


THIRD ANNUAL FLORIDA 
ELECTRICAL EXPOSITION 


WESTERN GIFT, STATIONERY, 
JEWELRY, TOY AND HOUSE- 
WARES SHOW 


1949 HOME SHOW OF ST. LOUIS 


Louis 





NATL. ASSN. OF HOME 
BUILDERS 

Annual Convention and Exposition 

Stevens Hotel, Chicago, Ill. 

February 20-24 


26th DAILY MAIL IDEAL 
HOME EXHIBITION 
Olympia 
London, England 
March 1-26 


THIRD INTL. LIGHTING 
EXPOSITION & CONFERENCE 
Industrial & Commercial Lighting 

Equipment Section, NEMA 
Stevens Hotel, Chicago, Ill. 
Mar. 29-April 1 








two-day basis and that actual tear- 


downs of machines and question 
forums had been most effective in 
disseminating service information. 


Members of the group expressed the 
opinion that future clinics should be 
s; onsored by manufacturers. 

Speakers pointed out that distrib- 
utors are carrying more items than 
ever before and are losing interest in 
the parts and service business because 
of shortened discounts. Service train- 
ing programs should therefore be 
encouraged and prompted by manufac- 
turers 


Study Credit Exchange 


The Association reported that it 
is engaging in a study of the possibil- 
ity of establishing a credit exchange to 
handle information on dealers who 
refuse C.0.D. shipments. Some deal- 
ers, it was reported, order parts from 
several sources, accept one shipment 
and refuse the others, thereby causing 
a loss to the jobbers. Under a credit 
exchange system, data on dealers who 
refuse shipments or who are slow in 
paying open accounts would be dis- 
seminated among members of the as- 
sociation in the form of a monthly list. 

Officer elections saw the re-naming 
of George H. Klinker, Cincinnati, as 
president. Re-elected vice-president 
was Wesley L. May, Portland, Ore- 
gon. The perennial secretary-trea- 
surer, Wilfrid L. Cloutier, 1014 Dime 
Bldg., Detroit, was, as expected, 
returned to office. 

New members admitted to the asso- 
ciation included: Charles W. Smith, 
C. W. Smith Co., Chicago; Harold 
V. Morley, Buffalo; George Ed 
Arcand, Hartford. 





NEW MEMBER Charles W. Smith, Chi- 
cago, takes his bow. With him is Laur- 
ence Sundberg, also of Chicago. 





SHAKE HANDS with Charles V. Mor- 


ley, Buffalo, new Parts Jobbers Associa- 


Squiring him is Joe Boou- 
Electric Washer Co., 


tion member. 
man, American 
Cleveland. 
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NERA Pacific Dealers Ask 
Reduction of Franchises 


Los Angeles NERA leadership conference calls for 
re-imbursement for warranty service, an end to trade 
diversion, and a place for dealers in multiple sales 








CRANSTON: You can’t compete on 
price; concentrate on service 


Dealers Must Serve 
To Survive—Cranston 
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exists in certain mar 


ig 
et areas, was included in the five 
iwgestions voted by the appliance re 
ers attending the First Annual 
Vest | ist Leadership Meeting ot 
National Electrical Retailers Assn. 
Los Angeles, October 25 and 26. 
Channeling ot all sales through 
ranchised dealers, with an end to 
back r selling vould be an in 
ven t l istriDuto practices 
it 1 aid 1 ng stronge 
ta ts, the g up recommended, 
e hy re endati s prepared 
con tees g floor dis 
sions, will be submitted to the na 
il NERA ¢ ence Unicag 
ja iry as a ud im establishing 
it i gram this deal 
Clanviol 
\ clear cut picture ol th dealers 
s itors und manufacturers’ obli 
ations in fulfillment of the service 
Varranty sh ild be shown in eas y 
nderstandable language that con 


sumers can comprehend, the NERA 


up suggested They stated, too, 
at dealers should be re-imbursed for 


ie labor in replacing units in refriger- 


ators, treezers and automatic washers, 


is well as tor the labor on subsequent 
dification of models Assistance 
n the distributors in getting re- 
placement parts to recondition goods 


i 
pe yple, at which the NERA recom 


amaged in transit, would be an ad 
Vantag to the retailers, the dealers 
aid 
These and other recommendations 
vere voted at a two-day meeting at 
led by dealers from Southern Cali 
i al the cities of the pan Joa 
Valley [wo morning and two 
ilternoon sessions concluded with a 


ifacturers 





associatiol 


rs, utility as 
lations were presented for dis- 
ission The two luncheon meetings 
rought H. Leslie Hoffman, president 
f Hoffman Radio Corp., and Wil 
im Cranston, president of Therma 


dor, as guest speakers representing 
the growing electrical manufacturing 
industry of the Los Angeles area 

Phil Urner, of Urner’s, Bakers 
field, and a national director of 
NERA, was the presiding dealer, 
assisted by visiting NERA managing 
director, Clif Simpson of Chicago, 
and Elmer Weinheimer, western 
regional manager of NERA. 

[he average dealer franchise is a 
one-way street outlined by the law- 
yers of the manufacturers and dis- 
tributors” according to one dealer who 
spoke during the floor discussion on 
improving the franchise. From an- 
ther angle it was brought out that 
the dealers, if they want franchise 
protection, should live up to their side 
of the franchise obligation and do 
the proper job of selling. 

Mr. Simpson reported that six na- 
tional manufacturers have put NERA 
model franchises into the hands of 
their lawyers for study, and that 
there is evidence that several manu- 
facturers already are cutting down on 
their number of franchised dealers. 
He said that NERA is in the process 
of setting up a number of teams of 
wo dealers in various sections of 
the country which will meet with 
individual manufac- 
turers to discuss franchise arrange 


The dealers in the NERA meeting 
felt that they are carrying too much of 
a load on the free service that is being 
offered by manufacturers to the con- 
[They complained that while 
manufacturers were extending service 


sumers 
guarantees the dealers were getting 
three to four times as many calls for 
service for each appliance as they had 
before the war for the same types of 
appliances The thinking of the 
dealer group was coordinated and put 
into one of the resolutions on “service 
responsibility.” 


i 


Trade Practices 


The development in Los Angeles of 
so-called “discount clubs” which op- 
erate from desk space in real estate 
offices and which offer “10 to 30 per- 
cent discount on all appliances’, came 
up for discussion. It was emphasized 
that there were retailers greatly to 
blame for this condition because they 
were supplying these groups with ap- 
pliances. Following a talk by Robert 
Sample of the Better Business Bureau 
of Los Angeles, the group pledged its 
support to Better Business Bureau ac- 
tivity 

Cutting the retail appliance dealer 
in on multiple sales of appliances to 





PARTICIPANTS in joint conference of west coast NERA dealers and Los Angeles 
manufacturers and distributors were, left to right: Harold Taylor, dealer, Pasadena; 
L. C. Pemberton, dealer, Los Angeles; R. L. Davis, dealer, Modesto; John S. Moffatt, 
dealer, Fresno; U. S. Grant, distributor, Los Angeles; E. B. Barnes, manufacturer's 
agent, Los Angeles; Phil Urner, dealer, Fresno, and chairman of the NERA meeting; 
Lou Swensen, distributor, Los Angeles. 
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builders, etc., took a major part of the 
discussion at the opening session ©. the 
second day of the NERA meeting. Mr 
Simpson told the dealers that the : jos 
serious problem is the builder h 
buys a large number of applia: ces 
uses only a few on his job, then un- 
loads the balance at discount to em- 
ployees, friends and to the ay 
market. Dealers suggested that jn 
most cases it was possible for the re 
tailers to handle multiple sales if they 
had franchise protection and if the 
discount were not more than 10 per 
cent. One dealer felt that the bigvest 
loss in multiple sales was not the com 
mission on the original sales but the 
loss of that initial contact with the 
customer which could be developed 
into more sales later 








HOFFMAN: TY will change the living 
habits of our people. 


Hoffman Says Video Is 
Not A Class Product 


Television will have the greatest 
impact on the living habits of the 
American people since the advent 
of the motorcar, said H. Leslie 
Hoffman, president of Hoffman 
Radio Corp., Los Angeles, in his 
address to the west coast NERA 
conference on October 25. And he 
emphasized to the dealers that re- 
cent surveys showed that television 
is not a class market—that 80 per- 
cent of the television sets that have 
been sold have gone to families 
with an annual income of $6,000 or 
less, and that 60 percent have been 
sold to families earning $4,000 or 
less 

As television continues to get a 
strong hold on the home, he said, 
we will find that real estate values 
will undergo decided changes, that 
the basic architecture of homes will 
change to make the TV receiver 
the center of home entertainment 
and that the furniture designers 
will become more important in 
making the teleset fit into the 
furniture style of the home. 


Get Familiar—Technically 


Although it is likely that telesets 
will be the largest unit sale on the 
dealer's floor for some time, Mr 
Hoffman said, and will go into a: 
unsaturated market without trade 
in headaches, he advised dealers t 
get themselves and their sak 
forces technically familiar with tl 
telesets so they can do a better jo 
of selling. Better sales talks, and 
more practical approach to the tel 
set during sales demonstration 
can cut down on many of the late 
nuisance calls and the chance fé 
dissatished customers. 
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EASY WASHING MACHINE CORPORATION “ 
SYRACUSE 1, NEW YORK 
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Exciting new “lighted” window 
demonstrator builds store traffic 
—sells Easy from the inside out. 





TIME-OUT at the recent Southeastern Electrical Exchange for (left to right): Roy H. 
Knox, sales promotion manager, Birmingham Electric, and advertising committee 
chairman, S.E.E.; Les M. Taylor, vice-president, Mississippi Power & Light, and S.E.E. 
general sales conference chairman; L. C. Truesdell, vice-president, Hotpoint 





MEETING SCHEDULE occupies the attention of (left to right): J. E. McCarthy, 
sales manager, G-E automatic blanket and sunlamp division; Harry Restofski, chairman, 
commercial division, E.E.1.; Rusty Bell, Commonwealth & Southern; and H. E. Cox, 
vice-president, Birmingham Electric, and vice-chairman, S.E.E. sales conference. 


Southeastern Exchange Speakers 
See 1949 as Big Promotion Year 


EEI, utility, manufacturer plans are 
outlined at annual sales conference 


| yerdahees AL appliance manu- 


4 facturers, distributors and deal- 





rs and electric utilities are soon to be 
pt into fast moving and aggressive 
<os 
ales programs which are being pre 
d for next year The need for 
a ha g sa *program 
ked by a vast ert g and pro 
na i is itlined Oct 
“ : 
11-12 (a | t 
a I c 
4 I I 4 
¢ es ted 
1 wl 
¢ ad 
" and 
" i 


ning out of our ears before 1949 
passes into history,” T. J. Newcomb, 
sales manager, electric appliance divi- 
sion of Westinghouse, said in present- 
ng a picture on price and product out- 
look. Ranges and refrigerators will 
remain in short supply through the 


ing and summer selling season, but 


y the end of 1949 they will be avail 
any quantity desired. 





No Price Drop 


As for prices, Mr. Newcomb said 
ere will be no decrease and, should a 
yund of wage increases be im- 

by labor unions, higher prices 
Should there be a war 

e government to 

national economy 

t is anyone’s guess what will hap- 

r ra rom 





FARM MARKET is considered by E. T. Moore, residential sales director, Virginia 
Electric & Power; Laurence Wray, editor, Electrical Merchandising; W. 8. Farnsworth, 
merchandising manager, Georgia Power Co.; T. J. Newcomb, appliance sales manager, 
Westinghouse Electric; and F. F. Duggan, general sales manager, Deepfreeze. 
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the three-day meeting. The electrical 
industry is not going to sit around and 
watch the parade go by. It is going 
to be in the parade itself to sell and 
give better electrical living. 

Appliance manufacturers pointed out 
that they now have more productive 
capacity than pre-war, that they are 
going to turn out appliances in greater 
number, and that they intend to stimu- 
late every sales channel to get appli- 
ances into consumer use. Manufact- 
urers plan expanded sales and adver- 
tising effort. They are preparing 
booklets, sales literature and other pro- 
motional means to assist the distributor 
and dealer. 

What has and will come off the pro- 
duction lines points to optimistic fore- 
casts. The four million refrigerators 
of 1948 are still insufficient to meet the 
needs of the growing market, Mr 
Newcomb pointed out. James R. 
Cobb, Frigidaire, said that 58 percent 
of the farms in the 13 southeastern 
states have electric power, and that by 
1951 the total will be 85 percent, more 


farms than all the states west of the 


Mississippi, including Texas. Thi 
vast sales market of home and farn 
equipment offers unlimited possibilities 

F. F. Duggan, Deepfreeze, said that 
600,000 home freezers will be sold this 
year, and the market has not bee: 
scratched. J. E. McCarthy, General 
Electric, pointed to the opportunities 
for greater sales of automatic electric 
blankets and sunlamps. L. C. Trues 
dell, Hotpoint, said that the sellers’ 
market is never over as long as there 
is aggressive selling. 


Teach the Students 


The splendid part home economists 
play in appliance merchandising was 
presented by Miss Leonora O’Neil 
Gulf States Utilities. Miss O’Neil 
presented the “New Look”—a model 
in a wine-colored coat suit. She said 
it took twenty years to develop this 
model from babyhood and that home 
service departments, after many years 
of hard work, were presenting their 
“New Look” in customer service. 

Students of today are the homemak- 
ers of tomorrow and the training ir 
the use of appliances for better livin 
electrically will be reflected in to 
morrow’s sales, Miss O’Neil declared 
She urged expansion of school pro 


rrams with booklets, demonstrations 
! 


ind prepared school instructions to 


further home and school economi 





FAIR SEX as represented by (left to right): Elizabeth Parker, Georgia Power; Frances 
Fuchs, Gulf States Utilities; Leonora O’Neal, Gulf; and Vivian Marshall, New Orleans 
Public Service, scrutinizes a school poster exhibited at the Excha:se and apropos of 
Miss O’Neil’s talk on appliance training for students. 
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romotion.: These would be helpful 

iso in planned home lighting and 

itchens. 

J. M. Stedman, general commercial 

anager of Pennsylvania Power & 

ight, stressed planned lighting and 
aid that the home market will never 
each saturafion. New improvements, 

esigns and uses offer four times as 

uch light as now employed. “We 

ust carry the story of better and 
planned lighting to our neighbors and 
jealers,” Mr. Stedman declared. The 
tility industry put over the I.E.S. pro- 
gram and it will be up to the industry 
to make planned lighting a success. 

Of interest to appliance merchan- 
lisers was the discussion by Lawrence 
Wray, editor of ELectricaL MeEr- 
HANDISING, on “Priming the Plumb- 

” a follow-up of his editorial in the 
July, 1948, issue. 

Mr. Wray pointed out that there was 
1 total of 250,000 electric dishwashers 
nd waste disposals sold in the past 
three years, each requiring a plentiful 
supply of hot water. There are 50,000 
plumbers, of which 15,000 have recog- 
nized the potential market for appli- 
inces. He pointed out that the plumb- 
ing and heating contractors feel that 
they are entitled to the appliance busi- 
ness. 

The impasse between the plumbing 
and electrical trades could be worked 
out in the office of the local utility or 
through some association, Mr. Wray 
suggested. Arrangements have been 
made in some localities, and it would 
be mutually advantageous for solutions 
to be reached on a nationwide scale. 


Sell and Reap 


With farm income at a record level, 
the electrical dealer has only to get 
uit and sell to reap a rich harvest, in 
the opinion of speakers discussing the 
rural market. E. B. Smith, manager 
territorial development department of 
Monongahela Power, said that devel- 
pment of diversified farming is the 
first step leading to better living elec- 
trically on the farm. 

The agricultural development com- 
mittee heard discussions by Fred Kum- 
mer, Alabama Polytechnic Institute, 

1) harvesting and drying seeds; John 
R. Carreker, University of Georgia, 

supplemental irrigation in the 
Southeast; E. C. Easter, Alabama 
Power, on the relation of electricity 
to profitable farming, and Bud S. 
Moss, Georgia Power, on the duties 
if the agricultural agent of a utility. 

Getting the dealer to go all-electric, 
1 discussion by E. T. Moore, director 
f residential sales of Virginia Electric 
& Power, drew special interest. The 
main attraction was a chart which 
analyzed and compared factors show- 
ing the superiority of electricity over 
every other type of fuel. 


EE! Program Preview 


A preview of the promotional cam- 
paign for the all-electric kitchen, which 
is soon to be presented by Edison Elec- 
tric Institute, was given by Harry 
Restofski, chairman of the EEI com- 
mercial division. This program will 
soon be off the press and will be 
backed by a substantial advertising 
program in all media. 

Mr. Restofski said that if all 
kitchens were fully electric it would 
require $35 billion in appliance sales 
and 165 billion kilowatt-hours a year 
to operate them. 

He made a point which might be well 
‘onsidered by all segments of the elec- 
trical industry. Mr. Restofski ob- 
erved that the entire gas industry 
“plugs” gas, whereas in the electrical 
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Appliance Output Registers Strong 
Advances During Month Of September 


Washers gain 71,750 units over August; 
refrigerators up by 71,342; television 


sets total 88,195 


gtr ne cae reports on elec- 
trical appliances during Septem- 
ber showed all categories accumulat- 
ing gains over the previous month of 
August as sizable increases were par- 
ticularly noted in several major fields. 

Industry reports put the washing 
machine output at a total of 433,919 
units during September for a gain of 
71,750 over the August figure of 
362,169. The September mark was 
22.54 percent better than the 354,094 
total of the same month of a year ago. 
Nine month output was 3,382,044 wash- 
ers—26.68 percent better than the 
2,669,788 total for the same period 


in 1947, 
Refrigerators Gain 


During September, refrigerator pro- 
duction amounted to 365,901 units for 
an advance of 71,342 over the 294,559 
figure of the preceding month. Based 
on reports from the National Elec- 
trical Mfrs. Assn., the September total 
also was 26.14 percent above the 
290,082 refrigerators put out in Sep- 
tember 1947. Nine month addition 
points to a 34.93 percent increase over 
the same period a year ago, 3,047,953 
refrigerators being sold this year for 
the Jan.-Sept. period as against 
2,258,874 during the same time in 1947. 


The Television March 


The generally steady ascendance of 
the television industry to a top rung 
in appliance production continued un- 
shaken during September as the man- 
ufacturers turned out 88,195 sets for 
an all-time high. This mark was 
169.55 percent better than the 32,719 
figure of just one year ago in Septem- 
ber, and was over 20,000 receivers 
better than the 64,953 sets produced 
during August. The nine month totals 
aggregated 488,133, which is 381.4 per- 
cent superior to the 191,398 sets manu- 
factured during the same time in 1947, 
according to the Radio Mirs. Assn 

The combined totals of radio and 
television output arrived at 1,280,446 
units during September for an increase 
of 345,449 as compared with the 
934,997 output of the month before. 
Yet, the September totals were 4.44 
percent below the same month a year 
ago which saw 1,339,980 sets manu- 
factured. The nine month combined 
television-radio total, likewise, is 
13.96 percent below a year ago, or 
10,644,300 against 12,371,915. While 
television production is smashing all 
records, the attendant drop in radio 
output throws the combined figures 
behind those of a year ago 


for best month yet 


Industry estimates report an aggre- 
gate of 276,137 vacuum cleaners pro- 
duced during September for a gain of 
38,935 units over the revised August 
totals of 237,202. However, the Sep- 
tember addition is 15.52 percent be- 
low the 326,882 manufactured for the 
same month in 1947. The Jan.-Sept. 
overall production amounts to 2,546,- 
269 for 1948, or 6.23 percent under the 
2,715,331 for the same time last year. 


Best 1948 Range Month 


Electric ranges registered the best 
production month thus far for 1948 as 
131,337 units were manufactured. This 
is over 10,000 units better than the 
119,460 ranges turned out the preced- 
ing month, and 27.21 percent over the 
103,246 figure of September, 1947. 
Nine month totals for 1948 amount to 
1,006,465 units, which is 38.74 percent 
higher than the 725,431 manufactured 
for the same period last year, accord- 
ing to NEMA. 


The association likewise advises that 


water heaters enjoyed the second best 
production month of the year with 
70,989 units being turned out as against 
63,678 in August. However, the Sep- 
tember figure was 8.39 percent below 
the 77,494 heaters manufactured for the 
same month in 1947. Jan.-Sept. totals 
read 564,386 for 1948, or 6.71 percent 
below the 604,998 registered for the 
same time last year. 


Ironers Go Ahead 

Ironers, according to industry esti- 
mates, rose slightly during September 
with 37,308 units manufactured as com- 
pared with 35,203 during August. Yet, 
the September output was 29.97 per- 
cent below the 53,277 ironers turned 
out in September, 1947, At the same 
time, the nine month totals of 369.759 
for 1948 is 10.05 percent below the 
411,074 units manufactured during the 
same time last year. 


Enter The Freezer 
The comparatively new freezer in- 
dustry enters our report for the first 
time this month as available figures 
show September was the second best 
month this year. A total of 45,733 
freezers were manufactured during the 
month as against 34,448 during August, 
with the Jan.-Sept. overall total add- 

ing up to 363,132 freezers. 





Hotpoint Recognition 


of training kits sold by the distributors. 








OFFICIAL CONGRATULATIONS are extended to V. J. Corsaro (center), sales 
manager, Graybar, Rochester, N. Y., winner of the “salestrania” contest for dis- 
tributors sponsored by Hotpoint, Inc., Chicago, Ill. Leonard C. Truesdell (left), 
vice-president of marketing, Hotpoint, and Edward R. Taylor, merchandising man- 
ager, preside at presentation. Awards were based on the number of dealers and 
their retail salesmen attending the product knowledge meetings, and the number 


» 











industry each appliance maker “plugs” 
his own wares and often forgets to 
mention that it is electric. He sug- 
gests that every manufacturer, dis- 
tributor, dealer and utility keep the 
slogan “Live Better — Electrically” 
ever before the public in all ads. 

In forecasting future business con- 
ditions, W. V. O’Brien, general man- 


1948 


ager of sales, General Electric, predict- 
ed electric energy sales would increase 
by approximately 83 percent by 1960, 
and estimated the there would be 
41,000,000 customers by that date. Mr. 
O’Brien cautioned against any action 
during a business decline which would 
not be in line with the long-term up- 
ward trend. 


The conference this year drew one 
of its largest registrations and was 
sparked with timely and well though- 
out discussions. While it was primar- 
ily a meeting of electric utility sales 
personnel, with manufacturers present- 
ing their views and forecasts of what 
is ahead, at no time were the appliance 
distributor and dealer forgotten. 
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Stewart-Warner Corp. 


James S. Knowlson, president and 








board chairman, Stewart-Warner 
Corp., Chicago, ll., recently an- 
nounced the following promotions 
Arthur R. Collins becomes general 
manager, South Wind heating equip- 

nt divis Indianap lis, Ind and 
I ly sum 1s i it ssistant 
to Mr. kK 


Noma Electric Corp. 





JOSEPH H. WARD 





J. E. WYATT, JR 


ex t ‘ it 
+ { ? i t t 
ent He 1 Sad i, r 
‘ Affiliat t t any 
1927, Mr. Wa ‘ id 
, r an ‘ oe 
? ¢ = it re | g + 
since 1938 
1. Edwa Wyatt, Jr., has been a 
| ted divisior anager, Texas area 
Estate Heatrola Division, Noma Ele 
t Corp., a ling to a recent ar 
nouncement by Cecil M. Dunn, di 


rector of sales Mr Wyatt as had 
broad merchandising experience wit! 


numerous organizations including the 
ar ' 

Norge div n, Borg-Warner ( 
where he managed contract sales 


Avco Mfg. Corp. 


Rayr 1 ¢ Cosg e, executive 
v president, Av Mig. ( { 
cinnati, Ohio, has been elected presi- 
dent, The Nashville Corp., Avco sub 

liary. He will supervise operations 

the Lycoming and Spencer Heater 


Divisions of Avco, Victor Emmanuel 
{ lent, stated, following board meet- 

f both companies. Mr. Cosgrove 
was also elected to the boards of di- 
rectors of The Nashville Corp. and 
\CF-Brill Motors Company. With 


NEW POSITIONS 





Camfield Mfg. Corp. 


Edward L. Taylor, vice-presi- 
lent, Camfield Mig. Co., Grand 
Haven, Mich., recently announced his 
resignation from the firm. He pre- 
viously was associated with Schick 
Shaver as sales promotion manager, 
ind McGraw Electric Co. as advertis- 
ing director of Toastmaster Products 


Division. Mr 


s plans in the near future 


Taylor will announce 


Conlon-Moore Corp. 


\. T. Blakemore was recently ap- 






tion manager, 
n-Moore Corp., 
icago, Ill according to an an- 
incement by Bernard J. Hank, 


Blakemore has been 





Herbert A. Be resident of Pack- 
Bell ( Los Angeles, has taken 
additional duties as general man- 
£ to fill the vacancy aused by the 
resignation of Howard D. Thomas, 
J executive vice-president and gen- 
era unager of the f William H. 
Cies. sales manager. has taken over the 
t f es r Fe 
! gw tie vaca y due to the 
" f W. I ell Wood. ] 
M = il a ec l ‘ tl t s 
for 12 years will ¢ yntinue S 
t and assume ad 
t ‘ ti luties 





FRED F. HARROFF 


Fred F. WHarroff was recently 
named general manager, lamp depart- 
ment, General Electric Co., according 
to a statement by M. L. Sloan, vice- 
president. Mr. Sloan, who held that 
position since 1942, remains as vice- 
president, with offices at the Cleveland 
departmental headquarters. Mr. Har- 
roff became affiliated with the firm in 
1920, served in sales operation for 10 
years, and was shifted to administra- 
tion in 1931. He became assistant 
general manager of the lamp depart- 
ment in 1943. 

Henry M. Brundage has been ap 
pointed manager, automatic heating 


was formerly sales vice-president, 
Weber Showcase and Fixture Co., 
Los Angeles, Calif. 


Electronic Appointments 


A. A. Brandt, general sales man- 
ager, electronics department, recently 
anounced the appointment of several 
district sales representatives. F. S. 
Anderson and W. A. Gibbons will op- 
erate in the Atlantic area with head- 
quarters in Philadelphia, Pa. Mr. 
Anderson becomes responsible for the 
sale of standard line and television re- 
ceivers while Mr. Gibbons will have 
the responsibility for the sale of 
tubes, specialties and receiver parts. 

P. H. Leslie has been named to 
function in the east central district 
with offices in Cleveland, Ohio. He 
will handle the sale of standard line, 
television and Musaphonic receivers 
in the Detroit and Fort Wayne areas 
C. L. Schmidt will operate in the 
southwestern district with headquar- 
ters in Dallas, Texas, and will handle 
standard line and television receivers 
in Dallas, Houston, New Orleans and 
Oklahoma City. 


Bendix Home Appliances Inc. 


William A. Becker is the newly ap- 
pointed western sales manager of Ben- 
dix Home Appliances Inc. He will 
work with Bendix distributors in Los 
Angeles, San Francisco and Phoenix, 
i besides supervising distributors 
in Billings, Mont., Portland, Ore., Salt 
Lake City, Seattle and Spokane with 
the help of Tom M. Hamilton, Seattle 


agivision manager 


> 


t the company 


Apex Electrical Mfg. Co. 





J. C. FRANTZ 


J. C. Frantz has been appointed 
product sales manager, Holland- 
Rieger Division, Apex Electrical Mfg. 
Co., Cleveland, Ohio, according to a 
recent announcement by A. C. Scott, 
vice-president in charge of sales. Mr. 
Frantz has been associated with the 
company for two years, having been a 
district sales manager. He will main- 
tain an office in Cleveland. 


Tele King Corp. 


Sol Sherman has joined the staff of 


National Enameling & 
Stamping Co. 


The National Enameling & Stamp- 
ing Co., with western headquarters in 
the Western Merchandise Mart, San 
Francisco, Calif., has appointed J. E 
England as sales representative {or 
northern California. He was previously 
a member of the sales staff of the J. N, 
Ceazan Co., San Francisco. 


Nineteen Hundred Corp. 





GEORGE HOWELL 





ROBERT P. LEWIS 


Three district managers were ré 
cently appointed to expedite and super 
vise distribution of Whirlpool hom: 
laundry equipment, according to an 
announcement by W. S. Hammersly, 
general sales manager, Whirlpool 
Division, Nineteen Hundred Corp., St 
Joseph, Mich. 

George Howell will be located 
Memphis, Tenn., and will have t! 
southern territory from Texas east 
ward, Robert P. Lewis will have the 
“Denver-West” area, working out of 
Phoenix, Arizona. L. W. Howard will 
be located in the home office, cooperat- 
ing with dealers and _ distributors 
throughout the Midwest. 


Domestic Sewing 
Machine Co., Inc. 


Albert E. Bagley was recently aj 
pointed southeastern district manager 
Domestic Sewing Machine Co., Inc 
Cleveland, Ohio, according to an an 
nouncement by C. A. Lange, sales 
manager 


Sylvania Electric Products, Inc. 


J. T. Mallen has been named mar 
ager, equipment tube sales, east cer 


wah ae 


2 ahete! 


the addition of these new duties. Mr division, air conditioning department, Tele King Corp., New York, N. Y., in tral division, Radio Tube Divisior 
Cosgrove is operating head of all with offices at Bloomfield, N. J., an executive capacity, according to a Sylvania Electric Products Inc., it was 
Avco manufacturing divisions and sub- Harold F. Smiddy, general manager, recent announcement by Benjamin H. recently announced by C. W. Shaw, 
sidiar announced recently. Mr. Brundage Rice, general sales manager. general sales manager. 
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COMMERCIAL CREDIT CORPORATI 


A Subsidiary of Commercial Credit Company, Baltimore 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UI 
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FRIGIDAIRE Range 


Frigidaire Div., General Motors Corp., 
300 Taylor St., Dayton 1, O. 
Device: Apartment size 4-burner range 
Selling Features: 42 in. high, 21 in. 
wide, 254 in. deep; 1-piece acid-resist- 
ing porcelain cooking top and back 
splasher; full-size twin unit Even- 
Heat oven; spunglass insulation; hig 
speed broiler ; three 6-in. and one 8-in.; 
5-heat, Radiantube surface units self- 
cleaning, with removable bowl which 
acts as heat reflector; 1-piece steel 
frame with individual replaceable 
porcelain panels; lifetime porcelain 
cabinet exterior lamp and Cook- Master 
for automatic oven control available at 

extra cost 


Slectrical Merchandising, December 


HOTPOINT Dishwasher 


Hotpoint Inc., 5600 W. Taylor St., 
Chicago 44, Ill. 


Device: Models MC4, MC5, MC6, 
MD2 automatic dishwashers. 

elling Features: Simpl'fied drain sys- 
tem located at front reduces installa- 
tion costs; dial control permits greater 
exibility of operation; new self-seal 
1g aluminum door requires no gaskets 
I dqor springs; one-piece wrap around 
ibinet; 30 percent fewer parts than 
mer models; vent system has chro 
ium and white plastic exterior vent 
0d mounted below door handle, 
haped so escaping vapor is vented 
way from cabinet 

MD2 and MC6 (incorporated with 
18-in. sink, and Disposall if desired) 
ire 394 in. high, 48 in. wide, 25 in. 
leep; 1-piece drawn steel stain-resist- 
int top finished in white porcelain 
namel; cabinets made of electrically 
velded, white Calgloss baked-on 
enamel; sink bowl 17x19x7 in.; drain 
pening 34 in.; tub finished in stain- 


resisting vitreous enamel, fully in- 
sulated. 

MC4 under-the-counter model and 
MCS free standing unit (with counter- 
height top and backsplasher) are both 
27 in. wide and 25 in. ‘n depth; MC4 
is 344 in. high, MCS5 is 40 in. high; 
both have 4 hp. motor, are 115 volts, 
60 cycle, a.c. only; 825-watt Calrod 
unit; electrically welded sheet steel 
cabinet finished in white Calgloss, 
baked-on enamel. 

Electrical Merchandising, December 
15, 1948. 


PHILCO Refrigerators 
Philco Corp., Philadelphia, Pa. 


Device: Models 892 and 893 refrigera- 
tors. 

Selling Features: Model 892—Capacity 
8.1 cu. ft., shelf area 16 sq. ft.; Zero- 
zone freezer locker, crisper drawers, 
covered meat storage drawer, new 
automatic rubber floated interior light 
with protective wire guard; self-clos- 
ing door latch automaticaly pulls door 
shut on contact; plastic and chrome 
finger-tip handle. 

Model 893—capacity 8.1 cu. ft., shelf 
space 16.2 sq. ft.; full-width freezer 
locker, crisper drawers, easy-out ice 
trays, unrefrigerated vegetable bin, 
trigger door latch; new King-Size 
super power system; Summer-Winter 
ontrol provides balanced humidity. 
L:lectrical Merchandising, December 
15, 1948. 


ad 


KELVINATOR Water Heaters 


Keivinator Diy., Nash-Kelvinator Corp., 
14250 Plymouth Rd., Detroit 32, Mich. 


Mevice: Round and table top water 
eaters, 

Selling Features: Round model, for 
normal basement installation, in 7 
sizes, with capacities of 12 to 82 U. S. 
gal.; table top model in 30 and 40 gal. 
sizes; both have heavy steel tank con- 
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sruction, white high-gloss baked en 
amel finish; automatically welded, uni 
formly hot-dip galvanized, designed for 
working pressure of 150 lbs. per sq 
in.; immersion-type heating elements, 
of nickel-chromium imbedded in mag 
nesium oxide and sealed in seamless 
copper tube, project horizontally into 
water; Fiberglas insulation; each ele- 
ment has temperature control; baffle 
over cold-water inlet diffuses incoming 
water; single or double elements and 
a sacrificial-type anti-corrosion mag- 
nesium alloy rod life are optional 
equipment on both models. 

Electrical Merchandising, December 
15, 1948. 


on) 


G-E Range 
General Electric Co., 
Bridgeport 2, Conn. 
Model: Speedster de-luxe Tripl 
Oven range. 


Selling Features: Has completely new 


design with improvements which con 
tain a high control panel to make it 
easier to see and reach improved 
switches, and keep them out of reach 
of small child; added height of 
back panel also gives better illumina 
tion of range surface by 2 built-in 
lamps; 3 high-speed Calrod surface 
units—one giant size, and a built-in 
6 qt. thrift cooker; Tripl-Oven incor- 
porates a master oven large enough 
to hold a 30-lb. turkey, a full-width 
4200-watt high-speed broiler unit and 
a small speed oven that heats fast; 
Tel-A-Cook colors on switches; sim 
plified oven timer which also controls 
one or two convenience outlets built 
into back panel; master signal light 
that glows red when switch is turned 
on; No-Stain oven vent; 3 storage 
drawers with almost 4 cu. ft. storage 
space are other features. 

Electrical Merchandising, December 
15, 1948. 


DORMEYER Mixer Attachments 


Dormeyer Corp., 4300 N. Kilpatrick Ave., 
Chicago 41, Ill. 


Device: Jiffy meat grinder and Jiffy 
slicer-shredder attachments for Dor 
meyer No. 4000 “Power Chef” mixer. 
Selling Features: Jiffy grinder, com 
bination grinder-chopper, has 2 inter- 
changeable blades, one for grinding 
fresh meat, the other for grinding 
cooked meat and chopping vegetables ; 


— 


= 


Jiffy slicer-shredder has three inter- 
changeable cylinders; both devices 
constructed of stain resistant metal; 
adaptors have been eliminated—power 
comes direct from motor drive shaft; 
regulator increases or decreases power 
(for both attachments) as food is 
added, maintaining full and uniform 
power control. 

Electrical Merchandising, December 


15, 1948 





DEEPFREEZE Farm Home Freezer 


Deepfreeze Div., Motor Products Corp., 
North Chicago, Ill 


Device Deluxe model C-18 

ome freezer, 

Selling Features: Has 17: cu. ft 
storage, 14 cu. ft. more than Model 
B-16, which it supersedes, at no in- 
crease in price; 2 separate counter- 
balanced lids; 3 automatic interior 
lights; 2 positive-action lid latches 
with built-in tumbler locks; 3 separate 
freezing and storage compartments tor 
quick-freezing and storage of perish 
able foods; 3 metal baskets; 4 metal 
dividers; 3 ice cube trays with 
ejector arms; 1 serving tray, 1 front 
mounted temperature indicator; 1 
front-mounted temperature control, toe 
recess space, 4 hp. sealed compressor ; 
364 in. high, 94 in. wide, 29} in. deep. 
Electrical Merchandising, 


15, 1948 


December 
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COMMERCIAL CREDIT CORPORATI 


A Subsidiary of Commercial Credit Company, Baltimore 
MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED. 
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FRIGIDAIRE Range 


Frigidaire Div., General Motors Corp., 
300 Taylor St., Dayton 1, O. 

vice: Apartment size 4-burner range 
Selling Features: 42 in. high, 21 in. 
wide, 254 in. deep; 1-piece acid-resist- 
ing porcelain cooking top and back 
splasher; full-size twin unit Even- 
Heat oven; spunglass insulation; high 
speed broiler ; three 6-in. and one 8-in.; 
5-heat, Radiantube surface units self- 
cleaning, with removable bowl which 
acts as heat reflector; 1l-piece steel 
frame with individual replaceable 
porcelain panels; lifetime porcelain 
cabinet exterior lamp and Cook- Master 
for automatic oven control available at 
extra cost 
Electrical Merchandising, December 
15, 1948 


HOTPOINT Dishwasher 


Hotpoint Inc., 5600 W. Taylor St., 
Chicago 44, Ill. 


levice: Models MC4, MC5, MC6, 
MD2 automatic dishwashers 
elling Features: Simpl‘fied drain sys- 
tem located at front reduces installa- 
tion costs; dial control permits greater 
exibility of operation; new self-seal 
ng aluminum door requires no gaskets 
r dgor springs; one-piece wrap-around 
ibinet; 30 percent fewer parts than 
mer models; vent system has chro 
ium and white plastic exterior vent 
od mounted below door handle, 
haped so escaping vapor is vented 
iway from cabinet. 

MD2 and MC6 (incorporated with 
48-in. sink, and Disposall if desired) 
ire 394 in. high, 48 in. wide, 25 in. 
leep; 1-piece drawn steel stain-resist- 
int top finished in white porcelain 
namel; cabinets made of electrically 
velded, white Calgloss baked-on 
enamel; sink bowl 17x19x7 in.; drain 
pening 34 in.; tub finished in stain- 


resisting vitreous enamel, fully in- 
sulated. 

MC4 under-the-counter model and 
MCS5 free standing unit (with counter- 
height top and backsplasher) are both 
27 in. wide and 25 in. ‘n depth; MC4 
is 344 in. high, MCS5 is 40 in. high; 
both have 4 hp. motor, are 115 volts, 
60 cycle, a.c. only; 825-watt Calrod 
unit; electrically welded sheet steel 
cabinet finished in white Calgloss, 
baked-on enamel 
Electrical Merchandising, December 
15, 1948. 


PHILCO Refrigerators 
Philco Corp., Philadelphia, Pa. 


Device: Models 892 and 893 refrigera- 
tors 

Selling Features: Model 892—Capacity 
8.1 cu. ft., shelf area 16 sq. ft.; Zero- 
zone freezer locker, crisper drawers, 
covered meat storage drawer, new 
automatic rubber floated interior light 
with protective wire guard; self-clos- 
ing door latch automaticaly pulls door 
shut on contact; plastic and chrome 
finger-tip handle. 

Model 893—capacity 8.1 cu. ft., shelf 
space 16.2 sq. ft.; full-width freezer 
locker, crisper drawers, easy-out ice 
trays, unrefrigerated vegetable bin, 
trigger door latch; new King-Size 
super power system; Summer-Winter 
ontrol provides balanced humidity. 
I:lectrical Merchandising, December 
15, 1948. 


ed 


KELVINATOR Water Heaters 


Kelvinator Div., Nash-Kelvinator Corp., 
14250 Plymouth Rd., Detroit 32, Mich. 


Device: Round and table top water 
eaters, 

Selling Features: Round model, for 
normal basement installation, in 7 
sizes, with capacities of 12 to 82 U. S. 
gal.; table top model in 30 and 40 gal. 
sizes; both have heavy steel tank con- 
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sruction, white high-gloss baked en 
amel finish ; automatically welded, uni 
formly hot-dip galvanized, designed for 
working pressure of 150 lbs. per sq 
in.; immersion-type heating elements, 
of nickel-chromium imbedded in mag 
nesium oxide and sealed in seamless 
copper tube, project horizontally into 
water; Fiberglas insulation; each ele- 
ment has temperature control; baffle 
over cold-water inlet diffuses incoming 
water; single or double elements and 
a sacrificial-type anti-corrosion mag- 
nesium alloy rod life are optional 
equipment on both models. 

Electrical Merchandising, December 
15, 1948. 


G-E Range 


General Electric Co., 
Bridgeport 2, Conn. 


Model: Speedster de-luxe Tripl 
Oven range. 

Selling Features: Has completely new 
design with improvements which con 
tain a high control panel to make it 
easier to see and reach improved 
switches, and keep them out of reach 
of small child; added height of 
back panel also gives better illumina 
tion of range surface by 2 built-in 
lamps; 3 high-speed Calrod surface 
units—one giant size, and a built-in 
6 qt. thrift cooker; Tripl-Oven incor- 
porates a master oven large enough 
to hold a 30-lb. turkey, a full-width 
4200-watt high-speed broiler unit and 
a small speed oven that heats fast; 
Tel-A-Cook colors on switches; sim 
plified oven timer which also controls 
one or two convenience outlets built 
into back panel; master signal light 
that glows red when switch is turned 
on; No-Stain oven vent; 3 storage 
drawers with almost 4 cu. ft 

space are other features. 


storage 


Electrical Merchandising, December 


15, 1948. 


DORMEYER Mixer Attachments 


Dormeyer Corp., 4300 N. Kilpatrick Ave., 
Chicago 41, Ill. 


Device: Jiffy meat grinder and Jiffy 
slicer-shredder attachments for Dor- 
meyer No. 4000 “Power Chef” mixer. 
Selling Features: Jiffy grinder, com 
bination grinder-chopper, has 2 inter- 
changeable blades, one for grinding 
fresh meat, the other for grinding 
cooked meat and chopping vegetables ; 


4 


= 


Jiffy slicer-shredder has three inter- 
changeable cylinders; both devices 
constructed of stain resistant metal; 
adaptors have been eliminated—power 
comes direct from motor drive shaft; 
regulator increases or decreases power 
(for both attachments) as food is 
added, maintaining full and uniform 
power control : 

Electrical Merchandising, December 


15, 1948 





DEEPFREEZE Farm Home Freezer 


Deepfreeze Div., Motor Products Corp., 
North Chicago, Ill. 


eOVICE Deluxe model C-18  farn 
home freezer. 

Selling Features: Has 17} cu. ft 
storage, 14 cu. ft. more than Model 
B-16, which it supersedes, at no in- 
crease in price; 2 separate counter- 
balanced lids; 3 automatic interior 
lights; 2 positive-action lid latches 
with built-in tumbler locks; 3 separate 
freezing and storage compartments for 
quick-freezing and storage of perish 
able foods; 3 metal baskets; 4 metal 


dividers; 3 ice cube trays with 
ejector arms; 1 serving tray, 1 front 
mounted temperature indicator; 1 
front-mounted temperature control, toe 
recess space, 4 hp. sealed compressor ; 
364 in. high, 94 in. wide, 293 in. deep. 
Electrical Merchandising, December 


15, 1948 
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SEPCO Water Heater 


Automatic Electric Heater Co., 
Pottstown, Pa. 


Device: 40-gal. table top automa 
electric water heater. 

Selling Features: 36 in. high; por 
lain table top; white baked ena: 
finish sides; black enamelled, recessed 
metal base; either 1 or 2 Sepco heating 
elements are available in this mod 
snap-action thermostat and helical d 
fuser for controlled cold water 
take. 

Electrical Merchandising, December 
15, 1948 







MIX-WHIP Mixer 


Electro Engineering Products Co., Inc., 
4824 W. Kinzie St., Chicago 44, Ill. 


Device: Mix-Whip mixer. 





Selling Features: Whips cream, beats 
eggs, light batters, mixes malteds and 
other drinks; shaded pole type mo- 
tor encased in white enamel, operates 
on 115 volts, 60 cycle a.c.; agitator rod 

in. stainless steel; glass container 
may be purchased separately. 
Electrical Merchandising, December 
15, 1948. 


yy 





KITCHEN-AIRE Ventilators 


Stewart Mfg. Co., 3205 - 11 E. Washing- 
ton St., Indianapolis 1, Ind. 






_— 
= 


Device: Improved Kitchen-Aire ex 
haust fans. 


WINDOW 
VENTILATING 
FAN 





Selling Features: Improvements in 
clude stamped aluminum impeller 
= instead of casting; motor mounted on 
neoprene grommets; angle mounting 
post instead of straight post; new, 


YA 
La 











Two new models by International — both | specially designed counter-balanced 
offering what your customers want — and back-draft damper eliminating chatter 
what no other fan has: a completely silent Electrical Merchandising, December 
motor cradled in springs! No hum—no vibra- RANGER INVERTER 15. 1948 
tion—a powerful selling point that puts them 
in a class by themselves. Electronic Specialty Co., 3456 Glendale 
Bivd., Los Angeles 26, Calif. 
F Device: New electronic ranger in- 
verter for use with electric shavers, 
The INTERNATIONAL changes a.c. to d.c., for faster, more 
motor mounting comfortable shaves. 
is completely Selling I eatures: Plugs into wall 
socket, shaver plugs into ranger. 
cushioned in Electrical Merchandising, December 
resilient 15, 1948. 


springs for 


check these HIGH-VALUE FEATURES 


@ Fits any window. Curtain ex- complete silence 









































pr 
pands to desired width. f 
@ Easy to install. No screws or rf) 
tools needed Model 316 —3 speeds, 16” blade. Up to 2000 HOME CLIP Hair Clipper 
@ Portable. For use in windows, CFM rating. ; ; : me 
on tables, floors. Model 224 —2 speeds, 24” blade. Rating to Belle City Appliance Co., Racine, Wis 
@ Safe. Attractive grille protects 4240 CFM. Device: Model HIC electric hair cli 
children, pets Ready for immediate delivery. Order your sup- per, : He 
@ Popular price. Fits every home ply of these pace-setting silent Internationals . +n . i 
Selling Features: Tapering comb a 
budget. now. par" ~ ee up 
tachment eliminates danger of digging 
See them at the FURNITURE MARKET wc: mg eae es cameron PV 
ee em a e ROOM 512A quickly changed from long to shor : 
cutting blade; fits the hand; comes in It 
odels Oo ire ( ( 25( rolt 
FAN DIVISION OF mode for from 6 up to 250 vo 


a.c -d c. 


Grnlecnational OIL BURNER CO. KARP’S WARMAIRE Inhaler gg Verchandising, December " 


Progressive Enterprises, 1001 N. Vermont 
Ave., Los Angeles 27, Cal. 

wel hansen OD Dt is tI A Si CB I RANE ot' ? Device: Inhaler-vaporizer. 
Selling Features: Vapor is derived di- 
rect from medicament; white plastic; 
tubes specially shaped urea plastic 
nasal tips deliver vapor directly into 
nostrils, throat and congested upper 
bronchial tubes; removing cover con- 
verts unit into vaporizer. 
Electrical Merchandising, December 
15, 1948. 
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Dealers report 


Big Increase in Profits 


Since installing 


























| pana everywhere are report- 
ing tremendous increases in 
profits within a year after purchase 
V-Belt 


of Goodyear’s SerVomatic 
merchandiser. 


Here’s w hy: the SerVomatic speeds 


up sales of fractional horsepower 
V-belts simply by being in your store. 
[t's a quick reminder to your cus- 
tomers, because it keeps V-belts 


right out in plain sight—out of your 











way but instantly visible to make its 
own sales. Many customers even 


serve themselves! 


SerVomatic holds a complete assort- 


ment of the most popular sizes of 


Goodyear fractional H.P. belts — 
plus a belt guide and SELECTORULE 
to help anyone fit the right belt to 
any appliance. The belts it sells are 
twins of the famed Goodyear auto 
fan belts—original equipment on a 


GOODFYEAR 


THE GREATEST NAME IN RUBBER 


ELECTRICAL MERCHANDISING—DECEMBER 15, 1948 





=e § V-Belt Merchandiser 


aN 
ales Increased | 
asy, Quick Profits! | 
eminds your Customers to Buy 
-Belts for Home, Farm, Small 
Machines — 
ver 90% of all their Needs | 
akes Inventory-taking Easy! | 
A ll-aluminum Beauty 
T akes little Room — | 
t nstall it anywhere 
¢ ash in on a Ready Market | ) 
a i “i 


large share of America’s new cars 
—with the same long-life, low- 
stretch construction and backed by 
the reputation and unrivaled con- 
sumer acceptance of «the greatest 


name in rubber.” 


For full details on this salesmaking 
merchandiser, see your nearest 
Goodyear Industrial Rubber Prod- 
ucts Distributor, or write Goodyear, 
V-Belt Sales Dept., Akron 16, Ohio. 


SerVomatic, Selectorule—T. M.'s The Goodyear Tire & Rubber Company 
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WITTIE 


Oe a Om - 


oh Tae Val, ic) 
FAN 





x IMPROVED BLADES! 
New “Super-Scoop” 
blades have extra 
large surtace area 
for greater air vol- 
ume 


w% 1100 CUBIC FEET 
PER MINUTE at 


normal voltage for 


12” size Compar- 
ible efficiency in 
10” size 


te IMPROVED OSCIL- 

LATION CLUTCH 

tomatically “pops” 

int neutral when 

illation is ob- 

structed prevents 
lamage to fan. 


w% HEAVY DUTY 
GUARD now further 
reinforced for added 
safety. Front snaps 
off for easy cleaning 
of blades. 


% HANDSOMELY DE- 
SIGNED in two-tone 
brown. Blades have 
satin finish 
guard is chrome 
plated. 





Last year we couldn't make enough fans 
to satisfy the demand. This year we're 
making them even better! And despite 


iarger q lantities, there won't be enough 
Wittie “Aire Force’ Fans to go around 
t get caught short. Order now 


qd be sure you ll have them when you 





See these new Wittie models at 


the CHICAGO FURNITURE SHOW 





NEW WITTIE OSCILLATING t NEW WITTIE PORTABLE 
HEATER-FAN 

N 3 , e at t ELECTRIC STEAM HEATER 
Improved 1 New welded construction 
r lesign All gle Compact luggage weight fan 
1 mn for fa | blow 1 le! Safe—no exposed 
f 1 heat or fan-« d air. A glowing coils. Automatic shut-off. 
ea ind fast seller i Efficient thermo-electric control. 


WITTIE MFG. COMPANY, 


1414 South Wabash Avenue 


INC. 


Chicago 5, Illinois 


Branch Offices and Representatives in Leading Cities 
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OSTERETT Hand Mixer 
John Oster Mfg. Co., Racine, Wis. 
Device: Model 400 2-beater hand 


mixer, 


Selling Features: Detachable stainless 
steel beaters; one beater or both may 
be used; no special bowls or stands re- 
quired; white plastic housing ; equipped 
with wall bracket. 

] trical Merchandising, December 
15, 1948. 





FRIGIDAIRE Water Heaters 


Frigidaire Div., General Motors Corp., 
300 Taylor St., Dayton 1, O. 

Device: Table top water heaters. 
Selling Features: White baked enamel 
finish, recessed toe room at base, table- 
top work surface; 36 in. high, 24 in. 
wide; available in 30 and 40-gal. 
capacities; Vitalast molded top is acid- 
resistant and impervious to heat; 
magnesium rod prevents rust and cor- 
rosion; glass wool insulation; plumb- 
ing and electrical connections com- 
pletely enclosed in welded steel cabi- 
net; thermostats adjustable from 120 
deg. F. to 170 deg. F.; heating sup- 
plied by Radiantube units. 

E lectri ul 


15, 1948 


Verchandising, December 





RADIA Electric Fireplace Logs 


Shepler Mfg. Co., 1312 Sheffield St., 
Pittsburgh 12, Pa. 
Device: Simulated fireplace logs, elec- 
trically operated. 


Selling Features: Bark knots and axe 


DECEMBER 15, 


cuts simulated by hand processir 


made in 2 series, with and without 


heating elements, in widths of 18, 2 
and 28 in. No.’s 122 and 128 hay 


automatic 1000-watt electric heating 


compartment built into unit to pri 
vide auxiliary warmth. No.’s 018, 122 
and 028 are equipped with flame co! 
ored bulb and spinner only and a: 
purely ornamental. 

Electrical Merchandising, December 
15, 1948 





ROTO-HEAT-BEAM 


Max Weber, 1755 N. Keeler Ave., 
Chicago 39, Ill. 


Device: Circulator attachment for any 
space heater converting it into fan-type« 
heater. 

Selling Features: Equipped with 
brackets for attachment to top of space 
heater; circulates heated air as it 
comes from louvres of heater; delivers 
twin beams of air, one with low pres- 
sure small spiral movement within 
larger moving helical beam from tips 
of blades; blades and motor housing 
made of Bakelite; micro-motion bal- 
ance in mold eliminates vibration; 
noiseless in operation. 

Electrical Merchandising, December 
15, 1948 





MICROSOL Exterminator 


Hession Microsol Corp., Div. of Silver 

Creek Precision Corp., Mitchell-White 

Corp., 12 E. 22nd St., New York 10, N. Y 
National Distributors 


Device: Microsol No. 202 insect ex 
term:nator. 

Selling Features: Electrically-power: 

centrifuge projects insecticide in form 
of fog without use of any outside 
agent; 6x9x16 in. in size and weig! 

114 Ibs.; equipped with translucen: 
nylon reservoir of one quart capacity 
powered by 4 hp., 110-120 volt a.c.-d« 
motor, air-cooled and with  seale 

bearings. 

Electrical Merchandising, December 
15, 1948. 
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tn a price tange that loor con below 


Check the specifications of these new Preway models for city mains 
or L. P. gas, and mentally you'll stack them up against a host of other 
good gas ranges. But when your attention passes from construction 
features to price, then Mr. Dealer, you'll find you can’t make compar- 
isons .. . for here are gas ranges in a price range all their own. 








Silver This is appliance merchandising you can logically expect from 

-White Preway, one of the big three in the manufacture of oil-burning space 
iad heaters, a major producer of kerosene ranges, and now pacing the low- 4. A 
— price field in L. P. and city main gas. Space 5 ~ 


ae You'll be welcome to visit the Preway space at the January Market American Furniture Mart 


ty shen and judge the facts for yourself, or if you prefer, write today for com- a 

outsid plete information. Chicago 
ye 

siucen 

pacity 

=a) PRENTISS WABERS 

dete 9128 SECOND STREET, N., WISCONSIN RAPIDS, WIS. ) wa 320) Oey Co. 
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NEW RADIO & TELEVISION PRODUCTS 


Mo nif 
Norge 
Philec 
Sanit 
Westi 





r ease of set e: safetv high voltage 





wer supply the models extend 
10 in. table model to commercial 


HARRISON Magnetic Wire Recorder 


Harrison Mfg. Co., Admi 
39 LaSalle St., Chicago, Ill. An a 
plic 
Device: Portable wire recorder ad 


G-E Record Changers Selling Features: Roll-out cont Frigic 
panel facilitates operation; rec ords a. 
play-back up to one hour; features in- Gibsc 
clude record player for 10 and 12 in Kalar 
records; public address system; t ~—e 
control; musical instrument amplifier Leonc 
Records from yoo radio or mike; Na: 
built-in 4.x 6 in. speaker ; extra speaker — 
input jack for cuneael speaker ; record- Philo 
ing level indicator ; complete with mike Sanit 
wire spool, radio recording cord, long- Westi 
life needle; extra accessories including 
telephone pickup device for recordi: g 
ise two separate tone arms for stand- two-way phone conversation also avail- — 
ard and LP records, as shown at right; able: 81 x 10 x 14 inches overall: Ice C 
automatic tor stan lard records; man- 23 Ibs.; leatherette overnight type case King 
ual for LP; In each case, the turntables vith wenuine leather trim — 
WESTINGHOUSE Portable Radios will be operated from a single switch Electrical Merchand 1 December Sanit 
for either speed; plays standard groove ge ga erchandising, Uecen 

2 : 15, 1948 


records at 334 rpm. 
. 


PHILCO Consolette 


Philco Corp., Tioga & “C” Sts., Elect» rchandts December 
Philadelphia, Pa 15, 1948 





General Electric, Electronics Park, 
Syracuse, N. Y. 


es: Long Playing record chang- 
ers 
YY ) Features: Two television phono 
models 820, 840 will have tone arm with 
interchangeable pick-up heads, as illus- 
trated on leit; automatic operation for 
both speeds; Three radio phono com- 
ination models 118, 119 and 378 will 





Westinghouse Electric Corp., 

Home Radio Div., Sunbury, Pa. e : 

k:lectrical VWerchandising, December Cham 

e: “Miniature” table radio No 15, 1948 Gener 
— = Thor 


‘ *” : Westi 
Features Lustrex cabinet 





finished on all sides; elastic plastic 
arrying handle ; 9% in. high, 6 in. wide, 

43 in. deep. Maroon color; Deluxe 
CORNELL Table Tele Sets No. 211 same as 210 with gray and 


ld metal trim and dial light; both 


Gene! 
Hotpo 
Monit 
Westi 


Cornell Television, Inc., Georg 


385 Flatbush Ave. Ext., Brooklyn 1, N. Y. comm CS VOTES COUNNITS eee 


mpensation by tapped volume control 
Vod No. VS-105 and VS-120 211: in. Alnico V permanent mag- 
an 3 19 im A net speaker; Built-in loop antenna; 
‘ 4 tubes plus rectifier; 1 watt undis- 
torted; 1.5 watts maximum; 105-125 
vits., 50-60 cyc. AC-DC; consumes 30 


Bendi 
Black 
Conlo 
Frigid 
nte ” PHILCO Farm Radio Gene! 
at t 4 minate drift: Hamil 

* foome desion Electrical Merchandisi December Philco Corp., Philadelphia, Pa. a 
et; 18 ) in. deep, 21 in 15, 1948 AIR KING Radio Phono Devi Model 101 all-purpose table er 


Westi 
Air King Products Co., Inc., model farm radio 
December 170 53rd St., Brooklyn, N. Y. ng Features: Operates on a | 


= — ° 1d ' > 
+s a lc. or batteries; 3-way operation; 4- 


Mod \-800 console radio tubes plus rectifier; plastic cabinet 





Roy ; , : : Gener 
standard band; regular and heavy-dut Westi 
ing Features: AM-FM; automati Philco batteries available 
record changer plays 10 in. and 12 in. ectrical Verchandising, Decen 
j . mixed: | resci > 948 

rds intermixed; low pressure tone l l 
Colem 


-> irm, permanent needle; 8 tubes; built Derme 


loop; folded dipole antenna for DuBof 
\M and FM; 540 KC-1620 ke on AM; Gener 
= hans : Loner 


ss 87.251 108.75 me on fm; mahogany, Monit 


Noblit 
Plastr 
Prenti 
Toast 
Westi: 
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ALLIANCE Antenna Rotator 
Alliance Mfg. Co., Alliance, Ohio 


Cleme 
Gener 
Healt! 
Kollar 
Elec 
Hoove 
Lande 
Lewyt 
EMERSON FM Table Radio Monit 
Westi: 





U. S. TELEVISION Video-Radio =i 


United States Television Mfg. Corp eather, connects » plas ic contro 
3 West 6) st St., New York 23, N.Y adjacent to receiver )- positior 





el tte model t yunter-clockwise throug 365 ; =" Emerson Radio & Phonograph Corp., 
M 12823 P legs.; provides positive, instant rota- RCA Victor Magnifier 111 Bth Avenue, New York, N.Y. 
12 tub it tion control; selects point on compass RCA Victor Div., Radio Corp. of America, = . 
aa pea yntrol panel is illuminated Camden, N. J. Dev e: FM table radio The Co 
4 , . vhen end of travel is reached: mecha ae queror” No, 602. Fresh. 
sists of electrically driven Deve RCA picture magniher Type Selling Features: Acoustic ally c 
' ent viewing gh fidelity tating hollow shaft into which center structed cabinet; new application Norge 
\ wre ? rectifiers: 13 chan post is clamped; antenna rotates ap Sellng Tleatures Specifically de- maroon plastic with translucent g Philco 
' ; my lugs igned for smaller sets; enlarges backed slide-rule dial; integrated « ° 
i for mas ; slwit nto 110-volt 60 evcle outlet: connects 7 in. tube pictures to approximate trol knobs and three dimensioi Welch 
tae ‘ a | a ty weet to rotator by 4-conductor cable; rotator equivalent of 12-in. tube; oil-filled grille; FM band covered with supe Westi: 
r good suppre ; ; o fumes otor operates on 24 volts 60 cycles plastic lens for freedom from optical heterodyne circuit incorporating el 
. siden 1.0 eusalt! ipplied rough step down trans distortion; improved bracket assem tronic features for a.c.-d.c. operati 
ation for interference immunity i former; weighs 12 lbs.; rotator unit bly, adjustable to desired height; FM power line antenna eliminati: 
picture as well as R-F stage for less s 7j in. x 5} in. x 8 it masked picture space is 8 by 11 in. necessity for external if not desire 
t 1 sy1 ectrica erchandising, December I:lectrical Merchandising, December Electrical Merchandising, Deceml 
mtrol no-f trast and crystal 15, 1948 15, 1948 15, 1948 
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REFRIGERATORS 


Admiral Corporation .................. 526-27 
Amana Seciety—Major Home Ap- 
<a 536-B 
Crosley Div., AVCO Mig. Corp.. ...535-36-A 
Frigidaire Div. General Motors Cor. 
OS OES 508-09-A 
General Electric Company. 538-39- 
.537-38-B 


Gibson Refrigerator Company. 
Hotpoint, Inc. io -B 
Ideal Steel Products Co.. 17/Q- 116- 117 
Kalamazoo Stove & Furnace Co.... c000mnee 
Kelvinator Div., Nash-Kelvinator Cor- 


poration .. 513-14-15-A 
Leonard Div., Nash-Kelvinator Corpo- 

ration ... ...513-14-15-A 
Monitor Equipment Corporation ..17/78 
Norge Div., Borg-Warner Corp. 521-22 
Philco Corporation os ae 
Sanitary Refrigerator Co. 528 
Westinghouse Electric Corporation 501 

FREEZERS 

Admiral Corporation 526-27 
Amana Society—Major Home Ap- 

pliance Co., Inc. 536-B 
Ben Hur Mfg. Co. 528 
Crosley Div., AVCO Mig. Corp. 535-36-A 
Frigidaire Div., General Motors Cor- 

poration 508-09-A 
General Electric Company 538-39-A 
Gibson Refrigerator Company 537-38-B 
Kalamazoo Stove & Furnace Co 17/T 
Kelvinator Div., Nash-Kelvinator 

Corp. $13-14-15-A 
Leonard Div., 

Nash-Kelvinator Corp. 513-14-15-A 
Monitor Equipment Corporation . 17/78 
Norge Div., Borg-Warner Corp... 521-22 
Philco Corporation 128 
Sanitary Refrigerator Company ; 528 
Westinghouse Electric Corporation... 501 


REFRIGERATORS (ICE) 


Brunswick Refrigerator Co. ...645 
Ice Cooling Appliance Corp. ..810 
King Refrigerator Corporation 17/127 
Maine Mfg. Co., The 17/37-38 


Modern Refrigerator Co. 
Sanitary Refrigerator Co. 


DISHWASHERS 


17/100-101 
528 


Champion Dishwashing Machine Co. 2453 
General Electr'c Company 538-39-A 
Thor Corporat‘on 17/90-93 
Westinghouse Electric Corporation 501 
DISPOSALS 
General Electric Company 538-39-A 
Hotpoint Inc. . . .533-34-35-B 
Monitor Equipment Corporation ..17/78 
Westinghouse Electric Corporation $01 
George T. Stevens & Associates. 447-48 
DRYERS 
Bendix Home Appliances, Inc .503 
Blackstone Corporation 544-A 
Conlon Div., Conlon-Moore Corp. .504 
Frigidaire Div., General Motors 
Corporation 508-09-A 
General Electric eenpany .538-39-A 
Hamilton Mig. Co 17/88-89 


Hotpoint, Inc. 
Nineteen Hundred Corp. 
Westinghouse Electr'c Corporation ...501 


ELECTRIC BLANKETS & 
QUILTS 


General Electric Company : 
Westinghouse Electric Corporation 


533-34-35-B 
508-B 


538-39-A 
. 501 


SMALL APPLIANCES 


Coleman Co., Inc., The 
Dormeyer Corporation 
DuBoff & Co. 

General Electric Company. 
Lonergan, Vincent J. ’ 
Monitor Equipment Corporation 
Noblitt-Sparks Industries, Inc. 
Plastray Corporation e. 
Prentiss-Wabers Products Co. 
Toastwell Com aes 
Westinghouse Corporation bbe 


VACUUM CLEANERS 





Sens BERR, GB. 00600 occccesse .»-17/94-95 
General Electric Company. . . .538-39-A 
| eat tn RE IE Fe: 17/68 
Holland-Reiger win The ted 

Electrical Mig . . .17/98-99 
Hoover Gompany. aR aiaiersigira REE 510-A 
Landers Frary & Clark................ 17/44-48 
Lewyt Corporation : 17/58-59 
Monitor Equipment Corporation ares 17/78 
Westinghouse Electric Corporation .501 

FANS AND AIR 
CIRCULATORS 

I nes ihanenena 17/106-A 
General Electric Company , . .538-39-A 
International Oil Burner Co.............. 512-A 
Norge Div., Borg-Warner >. poecen cee 
Philco Corporation .. EE IR 
0. A. Sutton Corp., The, 

Vornadofan Division ............... wen 
Welch, W. W. Company................. 17/41 
Westinghouse Electric Corporation........ 501 


WORLD'S MOST COMPLETE APPLIANCE MARKET 
WORLD'S FINEST APPLIANCE MARKET 
WORLD'S GREATEST APPLIANCE MARKET 





January 3-15, 


maar passes - TODAY! 


666 re ae SHOR 


WASHING MACHI 


Altorfer Bros. Co. 

Appliance Mig. Co. 

Automatic Washer Co. 

Barlow & Seelig Mig. Co. 

Barton Corp., The 

Bendix Home Appliances, Inc. 

Blackstone Corporation 

Conlon Div., Conlon-Moore Corp. 

Crosley Div., AVCO Mig. Corp. 

Frigidaire Div., General Motors 
Corporation 

General Electric Company 

Horton Mfg. Co. 

Hotpoint Inc. 

F. L. Jacobs Co. 

Kalamazoo Stove & Furnace Co. 

Landers Frary & Clark 

Monitor Equipment > amas 


Morton Appliance Co ikea 
N‘neteen Hundred Corp. ele 
Norge Div., Borg-Warner Corp..... 


One Minute Washer SEGRE. . 

Jim C. Porter Co., Inc. 

Thor Corporation 

Westinghouse Electric Corporation 


IRONERS 


Altorfer Bros. Co.. 
Armstrong Products. Corp. 
Automatic Washer Co............ 
Barlow & Seelig Mig. Co.......... 
Bendix Home Appliances, Inc..... 
Blackstone Corporation .......... 
Conlon Div., Conlon-Moore Corp. 
Crosley Div., AVCO Mig. Corp.... 
Empire Appliance bit cadihes 
Frigidaire Div., General Motors 
Corporation .... 
General Electric Geageng. . a 
Horton Mfg. Co.. 
ME bun cccneoncwnne 
Ironrite Ironer Co., The........--. 
Landers Frary & Clark or 
Morton Appliance Co. ........... 
Nineteen Hundred Corp.. 
One Minute Washer Company a 
Simplex Div., Barlow & Seelig 
Manufacturing Co. 
Sparks-Withington Co. 
Thor Corporat’on . 
Westinghouse Electric Corporation 


1949 


AMERICAN FURNITURE MART 


E DRive 


NES 


4 
535-36-A 


508-09-A 
538-39-A 
511-A 
533-34-35-B 
17/75-76 
.17/T 


“SS. .17/44-48 


..17/78 


Soe awtaatee 631 


. .508-B 
+++++ 521-22 
. .17/102-103 

“ws 79 


.. . .535-36- A 
s beate 17/126 


....508-09-A 
oe 


508- 
.17/102- 103 
..+.17/86-87 

509-B 
































CHICAGO 11 PLLINOTUS 


RANGES & STOVES 


Admiral Corporation .................. 526-27 
Be WES TID vnc tb cccicscccccvcces 548 
Allen Mfg. Co., Inc.. 510-B 
American Stove Co. ................ .518 
Athens Stove Works, Inc. .624 
Auto Stove Works 546-A 
Caloric Stove errs reer oere. 519 
AA | | ser 17/39-40 
Coleman Ge., Ine. TRO......... 00 coosses $25 
Comstock-Castle Stove iinceennataases 546-B 
Cotes © BO Gs 5 noc occccceccsescas 37-A 
Crosley Div., AVCO Mig. Corp. ‘sees 535-36-A 
Crown Stove RR aR. . 531 


Detroit Vapor Stove Div., 


Cae ee 
Corp. 


.17/R & 17/118-119 


Dixie Foundry Co. = ‘Inc. 52 

Dortch Stove Works, Inc................. 512-B 
ff Er es 547-A 
I it ainsi a aw paca ade 17/K 
Estate-Heatrola Div., Noma Electric Corp.. .523 
Frigidaire Div. General Motors a. .508- 09-A 
General Electric Company....... . .538-39-A 
Gibson Refrigerator Company......... 537-38-B 


Grand Home Appliance Co............. 17/J-31 
Gray & Dudley Company bi -B 
Hardwick Stove Company.. a . 1530-31 
Hotpoint Inc. . eee ',$33-34-35-B 
Jacobs Manufacturing Co............. we) 33 
17/T 


Kalamazoo Stove & Furnace Co........... 
Kelvinator Div., Nash-Kelvinator 

Di chtbakesdesedinianvecebesdce 513-14-15-A 
Knox Stove Works....... 513-B 
Landers Frary & Clark............... 17/44-48 
Leonard Div., Nash-Kelvinator 

ii ie eb h Gans shea mason 513-14-15-A 
A. J. Lindemann é& Hoverson Co. ..17/42-43 
EE Wi MEL aco cnan ae s05sé0006ax 7/34 
Modern Refrigerator Company hades wider 101 
Monitor Equipment Corporation.......... 17/78 
Moore Div., Conlon-Moore Corp.......... 
Norge Div., Borg-Warner Corp. 
Oakland Foundry Co................ 
St i Cn Cn ce ceecesceoeseesess 
PE EE TE cbc ccrevccoscceeeceess 
Queen Stove Works, Inc... 
Roberts & Mander Corp.................. 
Roper, George D. Corp. 









Stevens, George T. e ‘Associate den 
Sunray Stove Company............... 
Tappan Stove Company.............. 
Tennessee Stove Works .............6..005- 825 
United Stove Company................. 
Welbilt Stove Co., 


RADIO & 
PHONOGRAPH SETS 
Admiral Corporation ... ‘ . 526-27 

Bendix Radio Division, Bendix 

Aviation Corp. . .545-D 
Crosley Div., AVCO Mig. Corp. $35-36-A 
Garod Electronics Corp. .17/36-A 
General Electric Company ..538-39-A 
dk oo an sees akc ede biaud 547-B 
Noblitt-Sparks Industries, Inc. 441-42 
Philco Corporation — 128 
RCA Victor Div., Radio Corp. of 

America 232-38 & 17/69-70 


Sentinel Radio Corporation 17/L 
Sparks-Withington Co. 509-B 
Stewart-Warner Corp. 17/55-56-57 


Westinghouse Electric Corporation 501 


Zenith Radio Corporation 544-B 
TELEVISION 
Admiral Corporation 526-27 
Bendix Radio Division, Bendix 
Aviation Corp. 545-D 
Crosley Div., AVCO Mig. Corp. 535-36-A 
Garod Electronics Corp. 17/56-A 
General Electric Company 538-39-A 
Motorola, Inc. 547-B 
Philco Corporation .128 
RCA Victor Div., Radio Corp. of 
America 232-38 & 17/69-70 
Sentinel Radio Corporation 17/L 
Sparks-Withington Co. 509-B 
Stewart-Warner Corp. 17/55-56-57 


Westinghouse Electric Corporation 501 


Zenith Radio Corporation 544-B 
WATER HEATERS 

Allen Mig. Co., Inc. 510-B 
Coleman Co., Inc., The 525 
Duo-Therm Div., Motor Wheel des 517 
Electromaster, Inc. 17/K 
Evans Products Co. 541-B 
Frigidaire Div., General Motors 

Corporation 508-09-A 
General Electric Company 538-39-A 
Gray & Dudley Company 515-B 
M. M. Hedges Mig. Co., Inc. 17/80 
Hotpoint Inc. . 533-34-35-B 
Kelvinator Div., Nash-Kelvinator 

Corporation 513-14-15-A 
Landers Frary & Clark 17/44-48 
Leonard Div., Nash-Kelvinator Corpora- 

tion 513-14-15-A 
A. J. Lindemann & Hoverson Co. 17/42-43 
Lonergan Mfg. Co. 514-B 
McGraw Electric Co., Clark Division 511-B 
Monitor Equipment Corporat‘on 17/78 
Norce Div., Borg-Warner com. 521-22 
Quaker Mfg. Co. 516-B 
Queen Stove Works, Inc. 17/77 
George T. Stevens & Assoc‘ates 447-48 
Westinghouse Electric Corporation 501 

KITCHEN CARINETS & 
SINK UNITS 

Crosley Div., AVCO Mia. Corp. 535-36-A 
Frigidaire Div., General Motors Corp. 508-09-A 
General Electric Company 538-39-A 
Hotpoint Inc. 533-34-35-B 
Kelvinator Div., Nash-Kelvinator 

Corp. ‘ 513-14-15-A 
Kemper Furniture Company 17/83-104 
Palley Mig. Co. 17/85 
Roberts & Mander Corp. 546-D 
G. I. Sellers & Sons Co. 1536 
Thor Corporation 17/90-93 


Westinghouse Electric Corporation 501 


HEATERS & CREATES 


THE WORLD'S HOME FURNISHINGS CENTER 
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A. & J. Mig. Co. 548 
Allen Mfg. Co., Inc. 510-B 
American Stove Co. ‘ 518 
Armstrong Products Corp. 17/63 
Castelli, F. C., Co... 17/39-40 
Chattanooga Implement & Mig. Co.. 17/0 
Cole Hot Blast Mfg. Co. ‘ ...17/73-74 
Coleman Co., Inc., The.. seesaes 525 
Coroaire Heater Corp. .........ssseeees 17/M 
Duo-Therm Div., Motor ‘Wheel Corp. 517 
Eagle Foundry Co. .........-.seeeeee 547-A 
Estate-Heatrola Div., Noma Electric Corp.. .523 
Evans Products Co........ ‘ .. 541-B 
Gray & Dudley Company.... . SISB 
Hunt Heater Corporation P 60000 
International Oil Burner Co............-- 512-A 
Jacobs Mfg. Co...........-- . .17/32-33 
Knox Stove Works.............see5: ..513-B 
Locke Stove Co........ ‘ ..17/54-54A 
Lonergan Mig. Co.........55++5> 514-B 
Lynbrook Co., The.......... ..17/34 
Monitor Equipment Corporation. . 17/78 
Moore Div., Conlon-Moore Corp. ..504 
Norge Div., Borg-Warner Corp.........-- 521-22 
Premier Stove Co.........-+.++> - 513-B 
Prentiss-Wabers Products Co..... 549-A 
Quaker Mig. Co.........seseceeeees 516-B 
Queen Stove Works, Inc...........-- 17/77 
Spicer, Charles F. ........-eseeeceeeees 547-A 
Stiglitz Furnace & Foundry RE 17/60-62 
Tennessee Stove Works. ........6eeceeeeees 825 
United States Stove Co..........esee5> 17/35-36 
United Stove Company.........eeseceees 549-B 
Welbilt Stove Co., Inc.... 2.6... ccecccnenees 520 
Wittie Mig. Co., Inc... ......ceeeeees 17/106-107 
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A MESSAGE TO AMERICAN INDUSTRY e 70th OF A SERIES 


“Give us the tools...” 


For High Wages, Full Employment... 


Business Must Have Better Tools 
and More Money to Pay for Them 


So far we have escaped the post-war depression 
predicted by leading government economists. How 
can we continue to frustrate gloomy prophets 
who see only depression ahead? 


At the end of World War II the federal Di- 
rector of Reconversion saw depression imme- 
diately ahead. He said we would have 6,000,000 
unemployed four months after VJ-Day and 
8,000,000 a few months later. 

But we did not have depression. We did not 
because: 

First, the American business man, sensing the 
obligations of a vastly more important post-war 
America, went ahead to build his plant and 
equipment to meet expanding domestic and 
world markets— markets bigger actually and po- 
tentially, in terms of world-wide trade and profits 
than any previously envisaged. 

Second, the American businessman was able 
to get the money to go ahead. Since 1945 he has 
spent $50 billion building new plants and buying 
new equipment. 

There may be other reasons why we missed a 
depression in 1946. But—make no mistake about 
it—what has powered our present prosperity is 
the $50 billion spent by businessmen since VJ- 
Day to improve their plants. 

It provided jobs directly for 5 million people. 
It paid for more than half of our record-breaking 
steel output. It put in place the foundations of 
great new industries such as television. It 


strengthened the foundations of the chemical, 
machinery, plastics, steel and oil industries. It 
has expanded and improved our power systems 
throughout the country. 

This spending has made the difference between 
prosperity and slump, between industrial strength 
and serious deterioration. 


In fact, we know now that what business spends 
for new plants and new tools always makes 
the difference between prosperity and slump, 
the difference between national strength and 
weakness. 


The accompanying chart tells the story. When 
we have spent heavily for new plants and equip- 
ment, we have had prosperity and strength. 
When we have not, we have been in trouble. 

We would have been in trouble since VJ-Day 
except that business used its war reserves, plus 
two-thirds of its profits, plus borrowed money to 
improve and expand its facilities. This year in- 
dustry is spending $19 billion this way. 

Has this great post-war expansion actually 
made our economy a “mature economy”? Have 
we come now to the saturation point the New 
Dealers mistakenly said we had reached in 
the °30’s? 

The answer is no! 

Proof of that answer is being developed 
through a McGraw-Hill national survey of 
“Business’ Needs for New Plants and Equip- 
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Prosperity and Capital Expenditures in Peacetime 
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ment” details of which will be given in this edi- 
torial series in coming months. 

We have a bigger nation, more people, to 
serve right here at home. Further we must meet 
human needs which the war created around the 
world. Also, we must sustain a world position 
such as this country never assumed before. 

Here are immediate things crying to be done. 

1. Business still needs billions to expand pro- 
duction because our country and our needs are 
growing rapidly. Example: To meet the demand 
for power, electric utility companies must nearly 
double their present generating capacity in 10 
years. That will cost more than $7.5 billion. To 
fill increasing needs for oil and gasoline, oil 
companies must spend at least as much. 

2. Business still needs billions to get its plants 
up to date and overcome wear and tear. Ex- 
amples: Over half a million of our freight cars, 
a third of the total, are more than a quarter of 
a century old. About two-thirds of the looms in 
the textile industry are more than 20 years old. 
Half of our coke ovens, basic equipment for 
iron and steel production, are more than 20 
years old, and only half as efficient as modern 
ovens. 

3. Business still needs many billions to do 
new things in dramatic new ways. Example: 
Machinery that will cut out 80% of the dirty, 


dangerous work of mining soft coal has been 
perfected. A new automobile engine plant will 
reduce the work that goes into engine-building 
by three-quarters. 

Hundreds of similar things that our scientists 
and engineers have developed could be cited. 
They can be found in every industry. They hold 
immeasurable promise of adding to the abun- 
dance of American living. In fact, there is hardly 
a step along the whole route of industry — from 
roughing out raw materials to delivering finished 
goods — where there are not new and better ways 
of doing things standing ready for general use. 


But the crucial question now is: Where is the 
money coming from to put to work these new 
and better ways of doing things? 


Business has used its own resources so far... 
profits and reserves. The stock market, where 
industry traditionally has raised money from 
people willing to risk their savings, has been 
limping along, giving business no chance to get 
enough money on satisfactory terms. Business 
now must look primarily to its own earnings 
for the money to carry out the improvements 
which are necessary if America is to keep itself 
strong and efficient. The next editorial in this 
series will deal with this new and crucially- 
important role of profits. 

But business can not count on profits alone 
to do the job. Profits are too uncertain. 

From now on finding the money... to put new 
ideas and new equipment to work... to go ahead 
with the expansion and improvement that will 
thwart depression and build industrial strength 

. calls for the support of all Americans 
everywhere. 

This comes right down to you... for at stake 
is your chance for steady work, for better pay, 
for new things like television, and for more of 
the every-day things, like coal and clothing, of 
better quality and at less cost. 

By helping business get new and better tools, 
you will help yourself —and you will help build a 
more sound, more prosperous, better America. 





President, McGraw-Hill Publishing Company, Inc. 
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ON THE NAVY PIER-CHICAGO ( 
| 
JANUARY 13th TO THE 20th 
t 
FRESH-AIR MAKERS are a fine line of fans of 
superlative performance. Air deliveries are 
, ‘ += 7 : I 
high, operation surprisingly quiet. Every 
model has good looks, many distinctive | 
features, is priced right, and so the entire . 
line has an unusual sales appeal. It’s a profit : 
maker that permits the dealer to sell a fan 
ic 
which he knows will please his customer A 
and because of many different types and - b 
. ‘ IT MAY NOT WRITE UNDERWATER, but it’ll talk; and after all, what more 
models, will suit his particular needs. can you expect from a loudspeaker? Employees of Olson Radio Warehouse in Akron, 0, f 
get a demonstration of G-E loudspeaker operation underwater before it is shown to the ! 
public by this distributor. A metal base voice coil, built into all G-E speakers, makes \ 
AIR HANDLING AT posible the liquid tones 
I 
ITS QUIETEST BEST 
CALIFORNIA The Carriers Mills firm of O'Keefe d 
Walter Fink has been appointed Distributing Co. has been incorporated a 
e& . lads “)'t rr e 
1} ADJUSTABLE WINDOW FANS sales promotion manager of Crescent @"d is now known pce O'Keefe Dis- a 
Electric Supply Co., distributors in tributing Co., Inc. lhe entire stock : 
2 PORTABLE FANS Santa Rosa. of the corporation is retained by Clyde nN 
At an estimated cost of $40,000, the ‘ )’Keefe, original owner of the proprie- , 
3 EXHAUST FANS Ben Franklin Stores, Butler Bros torship. A 
tributor, located in east Bakersfield, LOUISIANA b 
" as been expanded and remodeled. The G. Truman Hollis, former public re- - 
4 24 WINDOW FAN store is owned and managed by D. M. lations director of the state’s Depart- d 
Mills. It is reported that all depart- ment of Commerce and Industry, has a 
5 ATTIC VENTILATORS ments have been enlarged, including been appointed television sales manager | 
housewares, appliances and other re- for Southern Enterprises, New Or- ‘ 
ee , ‘ lated items leans, distributors for the Major Tele- 
6 CEILING FANS “Package Units’ vision Corp., New York City. . 
COLORADO 
: ; NEW YORK I 
ADIUSTABLE WINDOW FANS, 10”, 12”, 16”, Austin & Sons, distributor of appli- A new appliance distributing firm tr 
0”. Ss ; d ith i_p _ ances in Denver, opened its new ware- WI \ i sl te 
rle Ee -e speed— > : ome St r holesalers, has opened sh 
20 , Sing 7 epee eae t hate speec ’ ORTABI house at 1819 Wazee St. recently. The tewart lolesalers, las Openec ai 
FANS, 16 » 20 — EXHAUST FANS, 12 brick building, 70x125 ft.. comprises rOCms, eae iy — and pre . il 
; nie ; : 7 ore Rie eee gees a 
16”, 20°—24” WINDOw FAN for both vertical two floors and a basement, and is de- al) ( urtice . $.. MOC ner, SccoreEng v 
i i ” | lies on 9 George T. Stewart, president. Mr T 
and horizontal installation—ATTIC FANS, 24", signed so that merchandise can be Heine e é . ty 
; : ST : ; well dieslaved. with amole seace Stewart has been connected with both h 
30", 36",42” and 48”, nine models for vertical de +s aa I Spe the retail and the wholesale appliance " 
installation—CEILING FANS, 24”, 30”, 36’, saan , trade in Rochester for many years. a 
ball bearing with ball bearing motors, pack- FLORIDA \ 
aged to suit your requirements. Approximately 75 distributors from th 
eight southeastern states met in Jack- 1 
, , ' sonville recently with the American Ji 
Y are cordially invited = =~ ne : +P . 
wer ° ' ars SCHWITZER-CUMMINS COMPANY Central Kitchens Division of Avco as 
0 visit OUF DOOKR Where Vas Bee SOn, Ice ee AP eeed, | Mfg. Corp. The meeting was con- ~ 
FRESH-AIR MAKERS will te 7 ae 
cen ae 1145 EAST 22nd STREET — by a — +o, — 
, “re are sales manager, Larry E. , ass 
be on disp *Y. modern: INDIANAPOLIS 7, INDIANA cr apse he Ap Sesame sz 
> > te > sales ma eT, d Leo J. My 
aN pangine 2 ae ee ENGINEERS AND MANUFACTURERS southeastern regional manager : -" 
open for either distribu- . 
tors or dealers who want ILLINOIS 
a good reliable fan line. Bernard J. Hank, president of the 
Conlon-Moore Corp., has announced 5 
the appointment of I. N. Merritt, who Ml 
resigned after four years as _ vice- i 
| president and general manager of its r 
| : eee \ 
Conlon division, to be sales agent for SIDNEY H. ROGOVIN D 
Conlon household washers and ironers ( 
in Illinois, Indiana and eastern Mis- Sidney H. Rogovin has joined the cl 
souri. Mr. Merritt has formed an Rene M. Jacobs Co., Inc., 40 E. 32nd al 
| independent marketing organization to St., New York City, as vice-president, F 
| be known as Merchandising Special- according to Rene M. Jacobs, presi- in 
ists, Inc., which temporarily will make dent. Mr. Rogovin has been national Dy 
its headquarters in the Conlon-Moore sales manager of the appliance division m 
space at the American Furniture Mart, of the Stewart-Warner Corp., eastern \ 
| Chicago. regional manager for the Admiral al 
F 
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‘orp., general sales manager of the 
racy Mfg. Co., and, most recently, 
les manager of the Dade Distribut 
— g Co. in New York 


OREGON 


F. B. Connelly Co., Portland, Ore., 

stributors of major appliances, has 

oved into larger quarters at 905 
VY. W. 12th Ave. Vice-president W. I 
sowden, said the company is using 
10,000 square feet on the street floor 
for offices, display rooms, stock rooms, 
hipping and service parts. 

S. S. Brundage, who has been with 
General Electric Supply Corp. in 
Portland, Ore., for several years, has 
een named manager of GESCO in 
that city. 





- PENNSYLVANIA 


Penn Appliance Distributors, Inc., 
Harrisburg, distributors, have opened 
an office, warehouse and a parts and 
ervice center at 401 N. Broad St., 
Philadelphia. E. A. Groene, president, 
announces that the firm will distribute 


~ 

‘ . the same products in the Philadelphia 
area as it now handles in the central 
part of the state. Charles E. Bowers 
is branch manager and A. D. Andre 
is sales manager for the Philadelphia 


branch 
at more James S. Pawson has joined May- 
kron, O., flower Industries as manager of the 
n to the Philadelphia operation, according to 
s, makes Morris S. Segal, president of Morris 


S. Segal Corp. and head of Mayflower 
Industries, distributors. Mr. Pawson 
has had wide experience in the appli- 





O'Keefe ance field, and most recently was 
rporated associated with the Elliott-Lewis Corp. 
fe Dis- if Philadelphia on dealer contacts in | 
re stock the Philadelphia area for radio and | 
sy Clyde major appliances. 
propt ° Harold W. Goldstein, head of the | 


Anchor Distributing Co., 955 Liberty 
Ave., Pittsburgh, announces that Al- 
bert J. Buzza has been appointed sales 





ublic re- manager of the firm's major appliance 
Depart- division, Lawrence Schacter has been 
stry, fas named northern division manager, and 
manage! John R. Smith has been promoted to ; . 
Jew _Or manager of the Wheeling district XTER national adver 
‘a Tele- Preparatory to the opening of Pitts- | d about DE il for 
burgh’s first television station, WDTV, | hi re) hea a lete deta! Ss 
age Chicag nit m 
1 e EXTE nd co 
Hamburg Brothers, local RCA dis- | The new D a tising, a 4 dis lay 
3 tributors, and executives of RCA Vic- | e everything a XTER’S effective isp 

a 2 tor welcomed 1800 television dealers quarters ar creat- using DE ° | 
ae — and their representatives at two meet- could ask for— otional material. 
era ; ings to introduce RCA Victor tele- | dealer f your convent- and prom d 
ording t vision receivers to their territories. : | or *4° an 
am. he The RCA Victor delegation was | ed especia Y t America’s most Telephone, letter snipe ded 
with both headed by Joseph B Elliott, vice- Here, a . amiam ovi e 
appliance president in charge of the home instru- ence. f washer exhibit, you ‘formation facilities pr 
years. ment department, and included J. A. | auti U ‘ 1 

Milling, commercial vice-president of | be h latest information on \l DEXTER dealers. 

the RCA Service Co.; Dan Halpin, can gett e for Qa 


full information 


television receiver sales manager, and els 
Jack M. Williams, home instrument DEXTER mod , 


advertising manager. Speakers from 
¥ Hamburg Brothers included Elmer A 


Hamburg, president and general mana- | A\ QO 3 
} ger; Lester A. Hamburg, general a oa A 
sales manager, and Ralph W. Will, ‘ - 
radio and television manager. N D | S E ed 
ERCHA ed), 
T ——— 


yary Chicago 







UTAH 


Appliance salesmen in the inter- 
mountain territory were recently given 
instruction on the new Frigidaire RK 
line of electric ranges at a Frigidaire 














range sales training school conducted f . an 
by the W. H. Bintz Co., Salt Lake Come in during , bout “YOUR 
( , ri ai istri y d learn a " \ 
ity, Frigidaire distributors Two Market an FOR ‘Ad. 
joined the classes were held in Salt Lake City, GOLD MINE 
40 E. 32nd ind eight sessions in outlying districts. 
-president, Fundamentals of electric range cook- 
obs, presi- ing were developed during the sessions 
en national by instructors Glen L. Miller, sales 
ice division manager of the Bintz Co., Walter J. 
rp., eastern Michelson, sales promotion a 
iral and Ed Lane, Fred Vickery an ens 
a Frank Pizza, district representatives. THE DEXTER COMPANY, Fairfield, lowa. 
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THE EAST 





‘ 
" the 
{ | 
| hf 
N 
| ‘ 
at tele 
\¢ 
" Cut 
lea i | t ere 
t the 1 he 
| 
sted i ised y that 
\ t g t € 
) et il . 
1 i la \ pt sti 
t 194 t espite the tact 
+ + } + 
al - ~ A Pi ‘ s 
t t es We t € 
» t 45 LO 1 . he a) 
Dut we i i i cat 
ind easing e | Situation 
We'd like t ge pictures at less 
t 1 sets Interestingly 
ig e adds that the highly 
rumored rtage in the television 
e] 1 ey pe 1 
1949 in Philadelphia 
Iwo Philadelphia distributors view 
; } + 9 one 
the unt of the dis- 
but prerogative, 
» y the 18 | ] 
rs » te vO as The 
We pla ra a 
re expect a yt lore 
r He i picks out 
elect i rood sel in 1949 
i thinks salesmanship has 
1 ¢ i 1948 
The Current Picture 
Up in Bost yne dealer finds that 
t t} gt tele s 
\ 1d 





RECORD PLAYER 
manufactured by Admiral Corp., Chicago, 
lll., since the end of the war is personally 


1,000,000 


number 


removed from the assembly line and 
placed on rack by John B. Huarisa, exec- 
utive vice-president in charge of pro- 
duction. One shift, according to the com 
pany, produces 10,000 units weekly. 


PAGE 26 


want the metal ones 


() sets in eight months,” he says, 
ind seven jx table electric ironers in 
days. Washers are moving well 
We cut wn our television lines trom 
ve nak to two Reason? Far 
etter servicing by the national manu 
iacturers of the two lines.” He re 
rts that his worst shortage 1s in you- 
»w-what-brand automatic toasters 
He finds little evidence of price- 


at a difficult hous- 


itting, but feels t 


g situatiol Is slowin 


g refrigerator 
\ Beantown department store re 
rts that high price levels are a deh 
rrent in sales and says that 
‘ulation W is no asset to business 
He, too, finds little price-cutting, 


television sales, finds heavier home ap 





Ror xd 


i s in good supply 
A third Hub dealer 
fair, deliveries uncertain—particularly 
toasters and metal perco- 
iffeemakers are out of 
They all 


finds volume 


on automat! 


rs. Glass « 





fashion with consumers. 
W asher >. ranges, 
ironers and cleaners 


por table lamps, 


ire all selling well. 
FM up in Rhode Island 


Rhode Island merchants say refrig 
erator supply has improved, although 
there still aren't enough. Radio sales 

the area have slowed down in an- 
ticipation of the advent of video, al- 
though the on the fringe 
FM. sales, improved 
since the Providence Journal's station 
went on the air. As everywhere else, 
good scarce. Dealers 
find little price-cutting and some com- 
plain that they can’t get refrigerators 
unless they take freezers too. 

Upper New York, in the Buffalo 
area, reports a steady improvement in 
Sales have lagged in washers 


high-priced 


area is stll 


however, have 


1 
Saiesmen are 


supply. 
especially automatics), 
freezers and cleaners. Tele- 
good, but freezers, 
rs and disposers are consid- 
ered luxury items by many consumers 
and interest is anything but intense. 
Business in general has slipped from 
ust year’s high and part of the rea- 
son, say dealers, is the exhaustion of 


Vision Saies are 


lich } 
usnwasik 


family savings. Tie-ins are still mak- 

ing life miserable for some northern 

New York dealers Price resistance 
aol nd deal 


trying to 
trade-in spec ial 
uts, and numerous pro- 

h are, offering soap with 
food with freezers, cooking 
Good sales- 


dgdeaiers are 


offers, 





Refrigerator Supply Better 


\ New York City dealer reports 
that refrigerators are more abundant. 
it that sales have dropped ott The 


uutomatic toaster supply has increased 


a little. but the bulk of it goes to de 
partment stores. Price-cutting is get 
ting worse if that’s possible ()ne 


mprovement this dealer sees is the 
softening up” of demands that dealers 
1 { . > ith pl , - srial 
vad themselves with display materials 
Philadelphia also has its 
h TV hacking, but sales are 
ne distributor reports that 


sales have dropped, but that 


trouble s 


picking up. Business 


in general has declined. The last, inci- 
lentally, is a report that comes in from 


many widespread sources. No one, 
however, has a good explanation for it 
Two out of three Washington in- 


formants find an adequate refriger- 


\utomatic toasters are 


scarcer than Republicans in the White 


Ranges are available. One 


House 
dealer who carries several video lines 
sums up the supply situation like this 
“DuMont and RCA are short; Philco, 
Motorola and Admiral are adequate.” 
He takes an angry swing at price cut 
remark, 


wholesale busi 


ters, however, with the 
“Everybody's in the 
It seems like they operate on 
a five dollar bill per unit sale.” 


ness, 


One Capital wholesaler reports that 


automatic washer sales have “fallen 


off tremendously.” 


her sales are holding up, but finds 


\nother says 
Was 
refrigerators slowing down earlier 
than normal for the historically slack 


season 


Will It Be a Merry Xmas? 


Yes. Most dealers are willing te 
that far out on the prediction limb 
“Christmas business is al 
ways good. I've never known a time 
when it wasn’t, even in the middle of 
the depression.” And this i 


go 


Sav Ss one, 


no de 


pression 





THE MIDWEST 
(Continued ) 





radio phonographs into the St. Louis 
market for special promotion cam- 
paigns 

2. Newspapers in St. Louis report 
that radio and radio advertising was 
very heavy in St. Louis during August. 

3. KSD-FM began operation Sept. 
1. This stimulated the sale of FM 
receivers inasmuch as KSD is the 
NBC outlet in St. Louis. 

4. One large manufacturer reduced 
prices substantially and widely publi- 
cized the price reduction in St. Louis. 

5. Another manufacturer shipped 
substantial quantities of radios and 
radio-phonograph receivers in during 
August. This is a new line of mer- 
chandise, but it is not known that cus- 
tomers bought in any substantial 
quantity. 

6. Possibly the National League 
baseball club’s active participation in 
the pennant race offered some stimula 
tion to sales. 

7. Television was revitalized the 
latter part of August with the an- 
nouncement that KSD-TV would be- 
part of a channel. 
However, this was late in the month. 

A correspondent in the St. Peter, 
Minn., area says that electrical dealers 
are losing their interest in LP gas. 


come network 


Reason is that oil companies want to 


he repeat business after the 


take over t 
initial sale. This trend is spreading 
everywhere. Today an oil burner as 
sociation executive declared that 85 
percent of the burners being moved in 
metropolitan markets are 

through oil companies, who have a 


going 


yearning to reach out and do the same 
in small Future of LP gas 
and oil burners, at present writing, it 
appears, seems linked up with firms 
vho can get the repeat business. 


place s 


Says Fixed Trade-In Figures Fakes 


Fictitious trade-ins are appearing 
as a device to cut prices, the Chicago 
Better 3ureau says. Any 
fixed trade-in rate is actually a cut, 


3usiness 


DECEMBER 15, 


Royal Cherry Pie 


5 me 


at 





QUEEN Vonnie Ann Verno, winner of 
annual crown at National Cherry Festival, 
Traverse City, Mich., proves she can 
cook by baking a cherry pie on a Pureaire 
electric stove manufactured by the Par 
sons Co., Traverse City. Later Vonnie 
went to Washington, D. C. and presented 
Presideht Truman with a pie. 

as the value of no two trades is the 
same, 

Children’s records have 
splendidly in fall sales in the Middle 
West, and appear to be going ahead 
for the holidays. Fact is, they keep 
the kids off their parents’ backs, ar 
bear endless repetition. Long Playing 
(LP) records, a new development this 
year, are due to get a great deal of 
attention this Christmas. With Hud- 
Chicago bell wether firm, 
selling records at 20¢, something new 
and different is needed. 

Broadening of Regulation W to per 
mit trials in the customer’s home will 
benefit television the most. Long ago 
free rides on other appliances w 
into the discard. 


stood up 


son- Ross, 


Big Promotion 


One of the biggest promotions 
the month was Mandel’s Chicago ad 


vertising linked up with General Ele 
tric. Four pages, using the highest 
priced space Chicago can offer. T 


experts chose these items and pricing 
Blanket at $41.95 and $52.95; refrige: 
ators at $259, $329 and $279; ta 





cleaner at $39.95: radio at $59.95, wit 
FM and AM; consoles up to $269.95 
Ham radio is having its ups and dow! 
It appears that the boys who will p 
$200 for an outfit just won't pony 
$400, and the stuff is lying ther 
Oldtimers bought it for $100 before t 
war, sold it to the U. S. for $150, a: 
would like to resume, but not at $4 


rth. Result, stagnation 









THE SOUTH 


(Continued ) 





Dallas, a quick survey showed tl 
with the exception of about four 
brands, you could get almost imm« 
ate delivery on refrigerators. 1 
situation however, is not general. 


the Southeast, dealers everywhere, ex- 


cept in such South Atlantic C 


areas as Savannah, Jacksonville 
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leston, were yelling for more and In any case, the electrical industry in | 
boxes—they’d be glad to get the West appears to be little disturbed 


and eight foot size or the larger by government control. Some dealers 
xe type—just as long as it was who had kept their requirements espe- 
efrigerator to sell Few other cially high, find that the publicity given 
s appeared to be scarce the standard terms has actually made 
he most consistent selling major it necessary for them to relax their | 
liance is the washer—both conven- basis for payments and allow a 
il and automatic—and day in, day longer time to pay than previously 
i it provides a lot of bread and Most dealers from the “Inland Em- 


er for southern dealers. It sells pire” found that business increased 
vell, apparently, in the red hills rather than decreased because of the 


























-” vith Georgia as it does in the imposed control. This was undoubted- 
| rt cities of the Carolinas A ly due to the removal of competition 
her, as one dealer explains, is the from a few firms who had specialized 
thing that housewives seem to in time selling, making their money 
P t at all times, in all sections and from the banking elements of their 
j ler all circumstances. He pointed business, rather than from the sale of 

hat lady who recently won $30,- appliances. 
yorth of stuff on a radio quiz Reports from all sections of the 
vy and got excited only over the West on the sale of freezers indicate 
t that the swag included a washing how greatly the volume of sales varies 
chine. In certain areas—Louisiana in different sections. Many areas still 
1 Mississippi, for example — tht seem to regard it as a luxury appliance, 
e freezer is still in the big lettuce selling only to homes where the income 
1 selling like candied apples at a _ level is in the higher brackets. Those 
inty fair In other areas it has districts where sale has been highest, 
a fallen off considerably, in many in as in the Pacific Northwest, have 
unces because of the failure of found that moderate homes are even 
er of lealers to push it hetter prospects than the well-to-do 
stival, The economy value of the appliance, 
. Video Parade Grows vhich permits considerable savings 
sreaire —— a through careful buying of food prod- 
e Par city to join the television parade ucts during this perta of high living 
Vonnie the time this report appears osts, eae attracted many buyers from 
santed a ciel i. cattae: wl te the w lite collar u d laboring groups. 
a ileieen aek tebies tee, trouble in the smaller home is 


age finding space to install the equipment 
ird to the big Sugar Bow! game on Ratl ' <a A 7 

‘ , ’ , ‘ Nather Surprisingly os Angeles re- 
is t Year’s day With one of the } : 


vorts that television sets also sell par- 





est assortment of big, little and aie , ‘ ‘ . 
ticularly well to modest homes and it 





























od ut ! um sized bars in the nation, New , £ strict ‘ tl 
a country districts, as far out a 1€ 
Middle irleans dealers ought to do a land ee as zs ¥ 
oa f ar . 11; 7 ; signals will extend The well-to-do 
1ea uusiness in selling video sets - 
— ‘ : : °° " ind citv folk can atte nd concerts, opera 
vy ke ther southern cities are champing 1 r . 
| | A 7 and sport entertainments at the source 
“2 t the bit. Out in Texas, Amon Car "ii walg eee a 
the 1 <a It is the family who cannot afford the 
laying r rt Worth giant vants to a . sage . 
: > : : ; : price of tickets, or who is inconvenient- 
ant thi 1s Station in operation just as -_— iad’ ke tl eri } 
1 11 a: ° Vv locate oOo make ie rip, who appre 
leal ot n as they'll let him. Over in Ala : x ie — 
; Pet ; “gee ciate most the type of entertainment 
1 Hud- ama, they’re green-eyed with jeal- : “ae SE .tiel > 
: P ’ . that television offers in the home 
r firm, ver Atlanta’s station and you = or , , 
ng new m expe t developments out of Bir- Packaging Makers, Attention 
gham at any minute 1 V 
to per Radio sales were on the upgrade Another hurdle in the sale of freez 
me wi n in many areas The New Or ers is the fact that in most communities 
ng ag iis Public Service organization be no adequate provision is made for the 
s welt tedly began a “radio in every room” sale of packaging material. In San 
paign which spurred sales in that Francisco, to take a typical example, 
despite the advent of television there is only one store which carries 
Birmingham radio was doing all this essential item—and that is incon- 
right. Distributors there were advis veniently located for most shoppers. 
sy g the public by ads and by mail that \ little sample shopping in this area 
au ; . . . 
lo and television were separate indicates that salesmen have no ade 
spe ae ts and the fact that tele was in quate understanding of the varied 
a | the offing should not prevent the services rendered by a home freezer, 
: rchase of a radio, anyway At- nor of the problems encountered in its © Outstanding for Sales! 
ricil I 
ieee ta was doing all right in the radio operation. When asked for packaging : . 
refrige 1 ie irae sia: it PE . r vice! 
9: t too, despite its two-month old material, one salesman remarked, Outstanding for Service 
“ae ision bing¢ Incidentally, At Doesn't frozen food come in packages © Outstanding for Performance! 
. we + 1 1 ° 1 11 ] ” » 1 
s i dealers reported a slight slow ill ready to stor Apparently he 
$269 ae fo : . — e Hi = ian! 
1 ; the mad rush to buy video sets iad no conception of what can be done Higher Recovery Modern Design! 
ad aow! . ‘ 4 . e e . ° e 
“1 still were doing a brisk business n the home treezing of meats, truits 
Will | . oe , Lea's gia : iad : c= r 
pony dealers still couldn't get enough w vegetables, nor of convenience of Every day is a holiday for sales when you handle the new Improved 1949 
; ts to supply the demand keeping leftovers for future us¢ Not , 
ig ther Egy Ses ’ le F ee anil ee PENNSYLVANIA Automatic Water Heaters—because PENNSYLVANIA 
= Saye Vhateve appens next vear and one salesman was found who had any 
$150, a1 the years to come, all in all 1948 idea of how long it takes to freeze offers you and your customers Higher Heating Efficiency, Lower Operating 
J a - . . 
' “ ¢ S rtai » 20 down in the he oot r wi ms c “cess- . . 
t at $4 ertain to go down in the books =! I 0 og items can be succe Cost, Faster Recovery, Instant Finger-Tip Temperature Control, Trouble-Free 
biggest appliance selling vear fully handled in this area, nor best ; : 
hae : ; r 
‘ anization of the storage space in a Operation, Protection against Rust and Corrosion by the famous Magnedu 
hest-tvpe box. It is obvious that a Process, and a Written Guarantee backed by one of the oldest and most 
ee . 
little training will be reanire: ¢ , ae oe 7 
ittle t ill = id require I wr nde progressive companies in the Industry. PENNSYLVANIA Merchandising Aids 
ireezers wi ee solid In any volume 
; : : ' ‘ : ; _ ty 
THE FAR WEST in this area. A few personal owner- help you sell! Make ‘49 your biggest selling year—GO PENNSYLVANIA 
ships of freezers by selling personnel and watch your business grow! 
(Continued ) would help. 
—— 4° ° 
Discount selling has again reared its Franchises still available in desirable territories. Write, wire, phone for information 
do that ugly head At a recent mecting of *Reg. U.S. Pat. Off 
we Bis dealers held in Los Angeles local firms 
—_ Christma ne int short told of so-called “consumer clubs” 
t “ vailable betore the holidays. No hich are nothing more or less than ian 
discou inting groups Apparently 
ney son Albee ge AG sera eee ee glvania RANGE BOILER COMPANY 
t he so ot supp sno > whole 
where, ¢ istmas selling for t most part iler so much as the occasional fly 
tic Coust Re ET i SE HIE ee 8 “a 24th & ELLSWORTH STS., PHILADELPHIA 46, PA 
‘ll ca ASIS, sO Un gulation o v-mght-retailer who is willing to sell 
Nviiie , I in iy affects its volume (Continued on next page) 
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MY THE LO BOY 
HOLDS ALOT 
FOR IT'S SIZE 


YES AND IT’S 


COUNTER HIGH TO 
FIT IN ANYWHERE 















the Refrigerator designed for 
the streamlined kitchen 


The modern compact refrigerator 
designed for the small kitchens in 
apartments, small homes, convert- 
ed multiple dwellings, tourist 
cabins, vacation bungalows, trail- 
ers, professional use, offices, etc., 
can be set flush with stove, sink, 
cabinets on both sides. Door opens 
full width, which is very impor- 
tant. 


‘ onmica TOp 


pacer 


} Equipped, oat 

slight extra, with 
FORMICA top in 
choice of colors. 
Unit is then 36” 
high with 4 foot 











sq. shelf area. 
SPECIFICATIONS 
341,” high, 24” wide, 22!/,” deep, 


over 3.5 cubic feet capacity. Interior 
dimensions 19” x 1934," x 17”, Cabinet 
liner is all-welded construction with 
vitreous enamel finish. Exterior pol- 
ished baked white enamel over rust- 
proofed steel. Condensing unit Yg h.p. 
“Freon 12” hermetic. 110 volt, 50 or 60 
cycle. 231 Ibs. shipping weight. 


| al oY LO BOY 


Write for dealer facts and prices 


MOSS ATLAS CORP. 





244 Herkimer St., Brooklyn 6, N. Y. 





Another 
MOSS 
ATLAS 
Product 


ARISTOCRAT 
REFRIGERATOR—BAR 


Write for circular and prices 
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tity at a sizable d int. It is 
apparently the 
ase at 25 ent dis 
t ett Faste markets 
‘ to the consumer 
ally there is a promoter who can 
to build up his 
t und then delivers the appli 
it the cut price There 1s of 
t guarantee and no 
Q () tw of these 
\ ve ee alled t i int 
Bett B Burea 
k } the MT Se 
t ) i that cus 
st i 1 ig to 
t ‘ rm or al 
k granted it t 
iny appliance 
‘ iD 


New Plumbing Help 


Ss ine is offering a new solution 
t ir rblen Through the 
rt< f tl Inland Empire Electrical 
lea Association, a arrangement 
ide by which special permit 

ured for the installation 
water sotteners, auto 


dishwashers and dis 


Cost of permit is 50c. or the 
ta 1 and notify the 
j I 
avs any 
" 
1 
I ‘ ih Powe 
’ ( ig | b 
, 
i i mone i 
g. “Plumbing 
" e t vire 
, +] lide tie 
] + 
i rs l 
f t t rt were 
» deale 
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according to a recent survey of their 
membership made by the Spokane 
Association. About sixteen percent 
reported losses, chiefly as the result 
of price cuts in one line. The rest 
unaffected and a large propor- 
reported “satisfactory adjust- 
made by the manufacturers. 
price increases have not 
affect volume of sales in 
West, although some con- 
sumer resistance to prices is reported 


were 
tion 
ments” 

More re 
seemed to 


ot ti 


ent 
most 


sections. Apparently good 


from most 
selling has kept volume up in spite of 
this reluctance 


sales ot 


Denver, for instance. 


Says one washer went up 30 


percent alter a price raise 


Polls Still Pcpular 


I pite of the lack of success In pre 
election polls, this method 1s still popu 
lar \ group of newspapers serving 


the 
ompany to sample custom 
This poll revealed 
ustomers are cutting down in their 
Where 
10 percent signified their in- 
tention of purchasing a radio (a little 


eastern Washington employed 
R. K. Polk « 
ers in their area 


plans to purchase appliances 


last veal 
less than this number actually made 
this 
to buv is 


the purchase), number 


year the 
ntending only two percent 
“intent to buy” combi- 
from 10 


Ss] ilar! h 
milariy the 


nations dropped percent to 


ve, vacuum cleaners from 15 to six 
percent, ranges and_ refrigerators 
from 15 to eight percent, washers 


18 to and ironers 


Of course, 


trom seven percent 


from four to two percent. 
the number still expressing interest is 
still better than normal, but it is ap- 
he kept up 


have to be 


hat if volume is to 


will 


parent t 
a real job of 
j 


selling 


Dali 








ROBERT C. HILL 


Robert C. Hill Forms 
Consultant Company 


Ro C. Hill recently announced 

} the tormation of a management con 

tant n titled Bob Hill & Asso 

at ganization will specialize 

r S¢ ing the electrical 

i ance ribution industry, includ 
1 s and wholesal 

\ vetera t lectrical industry 

25 4 Mir Hil ecently 

esigned as director, appliance divi 

siol Nati 4 Electrical Wholesalers 

Assn., whe s specialized experience 

merchandising and management in 

ill branches of the industry gained na 

tional recognition through his work on 


operational problems of the electrical 


| appliance distributor 


Survey Shows Trend To 
Larger Refrigerators 


Refrigerators with larger interior 
space for normal cold storage in addi 
tion to facilities for a week’s supply 
of frozen foods are the kind that cus- 
tomers are seeking these days, accord 


ing to a recent survey by the Norge 
division, Borg-Warner Corp., Detroit, 
Mich. John A. Drake, market re- 
earch director, stated that the study 


was conducted by an_ independent 
families of all income 


determine consumer prefer 


agency among 
groups to 


ences 
Big, But Not Big Enough 


The survey indicates that 56 percent 
prefer larger refrigerators than what 
they now own, although 59 percent 
currently have models with an interior 
capacity of eight cubic 
feet. More than half expressed opin 
ions as to what the unit should hold 
Of , more than two-thirds stated 
they wanted room for eight packages 
or approximately eight pounds. It 
would appear that the average house- 
wife buys a week’s supply at a time. 
interest was shown in shelf 
igement with 48 percent wanting 
aluminum shelves, 30 percent steel, and 
17 percent glass. Over 75 percent 
prefer a door latch that permits open 
ing the door when both hands are full 
The vertical handle was particularly 
in favor. Few were interested in the 
color of major kitchen appliances. 


SIX, seven or 


these 


Great 
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HEAVY-DUTY 
ADAPTABLE 
WRINGER-HEADS 


BECAUSE... 


= @ 
mitaZO: 
ro <n 
“Pon 
“Zz 
az 
Se... 
° 
© 
~< 


ARD 
EADS—SERV- 
ICE 105 DIFFER- 
ENT WASHERS! 


za“v 


Simplify 
washer 
repairing! 
Simple, sturdy 
construction! 
Interchange- 
able adapters! 
Lustrous white 
baked enamel 
finish! 

High quality at 
low price! 
WRITE FOR DESCRIPTIVE 
LITERATURE AND THE NAME 


OF YOUR NEAREST JOBBER 
Some choice jobbing territories now 
available. 


WESTWARD WASHING MACHINE CO. 
7400 St. Aubin Detroit 11, Mich. 











| SEARCHLIGHT SECTION 

















REPLIES (Bor No.): 

NEW YORK: 330 W. 42nd St. (18) 
CHICAGO: 520 N. Michigan Ave. (11) 
SAN FRANCISCO: 68 Poat 8t. 


(4) 


Address to office nearest you 








SELLING OPPORTUNITY OFFERED 


REPRESENTATIVE 
with national distrit 
>» Automa 


MANUFACTURERS 
Larg nanufactt 
tion f well Known 
Electric Water Heaters > ne 
for sales representatives in Middle West 
South and Southwestern territory. Only tl 
men who contact the wholesale electrica 
supply companies and electrical distributor 
will be cor lered Give full particulars 
represented. RW-7 


» oper 


cluding companies now 


Electrical Mercha 


dising 
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EVERYBODY IS A PROSPECT... 
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DISING 








nnected to each other by crosswalks. 

Displays this time at the National 
Housewares & Major Appliance Mfrs. 
Exhibit will be more pretentious than 
with more attention given 
according to A. 
retary of 


ever be fore, 
» color and design, 
W. Buddenberg, executive se 


e association Newly designed 
models in the various lines, with much 
merchandise shown for the first time, 
ind plastic items coming more and 
more to the front, are predicted by 
the exhibitors. “Color in the kitchen” 

is become a reality. 

lo reassure visitors to the Windy 
City’s Navy Pier, extending a mile out 


Lake Michigan, the management 
ffers well heated halls, convenient and 
imple dining facilities of two restau 
rants and numeérous snack bars, to 
gether with convenient transportation 


» the Loop by taxi, bus and trolley. 
The usual exhibitor 
laily buyer’s register 


‘s directory and 
will be published 
and distributed to all buyers cmaaiias 


Che traditional show-banquet will be 
held Tuesday, January 18, at the 
Palmer House. 
For Newcomers 
For those who haven't been cover- 
ing the markets every year, we might 
state, contrary to popular belief, the 


Magnificent Mile” (Chicago River to 
Chicago Avenue) with its 
inderground parking area 
not started 
However, there 
the vicinity 


and Navy 


proposed 
for 15,000 
except 
park 
Fur 


irs, has been 


paper 


on 
is ample 
of the 
Pier. 

visitors, points 
them 


g space in 
ture Mart 
For the distaff side 
interest (and many of 


e) include Adler 


are 
Planetarium; Art 
stitute ; Chicago \cademy of 
ences; Chicago Historical Society; 
icago Natural History Museum; 
icago Public, John Crerar and New- 


rry libraries Museum of Science 
d Industry; Shedd Aquarium; 
ncoln Park and Garfield Park 


nservatories; Loyola, Northwestern 


niversities; University of Chicago, 
University of Illinois, and DePaul; 
Lincoln Park and Brookfield zoos. 
Board of Trade Building and Tribune 
Tower observatories; Broadcasting 
tations are National (WMAQ) 
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(WENR), Columbia 
Mutual (WGN). WLS 


\merican 


(WBBM) and 


barn dance is given Saturday nights 
at the 8th St. the ater. Television sta- 
tions are: WGN-TV, WENR-TV, 


WBKB and WNBQ. 
include the stockyards; 
Co. and Swift & Co.; 
Stock Exchange, 

change; State 
Field & Co ~ 
sears Roe bux k 


Daytime tours 
Armour & 

3oard of Trade, 
Mercantile Ex- 
Marshall 
and 


ot. stores; 


Mandel Bros * 


Restaurants 


Restaurants are too to 
mention, but having a hank- 
ering for foreign dishes the following 
neighborhoods are suggested: China- 
town; Cermak Road and Wentworth 
Ave.; Czechoslovakian: 26th, Halsted 
and Pulaski; Greek: Halsted and Blue 
Island Ave.; Hungarian and German: 
Near North Ave. and Ogden; Italian: 
Taylor from Halsted to Western, Mil- 
waukee, Halsted and Grand; Jewish: 
Roosevelt Rd., west of the loop; Max- 
well St. outdoor market, Halsted nea 
Roosevelt; Mexican: Halsted and 
Polk; Polish: Milwaukee, near Divi- 
sion and Ashland; Russian: Division 
irom Ashland to Western 
Daily 
symphony 


numerous 


for those 


consulted 
opera, movies 
a list of which is not 
available at this writing. Downtown 
hotels will distribute the we publi- 
cation, “Where, What, When in Chi- 
cago,” listing current attractions and 
points of interest | 


newspapers may be 
for concerts, 


and stage plays, 


1 
KIYV 





NERA Becomes NARDA 


The National Electrical Retail- 
ers Assn., Chicago, IIL, recently 
changed its name to the National 
Appliance and Radio Dealers 


Assn., according to an announce- | 
ment by Clif Simpson, managing 
director. Mr. Simpson remarked 
that the association believed the 
new name would be more clearly } 
indicative and descriptive of the 
appliance and radio dealers it 


represents. 
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3'/2 cubic foot REFRIGERATOR with 
6 cubic foot CAPACITY! 
Freeze-O-Matic’s first with the 


istant Formica top 


copag 


Successful merchindising is the ability to adapt your 


product to multiple uses, new markets. Here, in the Freeze- 


O-Matic Junior, is the 
a prospect! 


“little GIANT” 


with everybody 


Here's the ideal unit for modern apartments, kitchenettes, 


bungalows, dentists’ 


counter drug stores... 


and doctors’ 


offices, laboratories, 


and any place where space is limited, 


Just the thing, too, as that extra unit for basement, porch, 


home or office bar. 


SOME EXCLUSIVE TERRITORIES STILL OPEN. WRITE, WIRE OR PHONE FOR FURTHER INFORMATION 


ACME-NATIONAL 


REFRI 


SERATI 


ON CO 


MPANY, Ir 


634 DEAN STREET + ST 3.3040 *« BROOKLYN 17,N.Y 





The Biggest 


HEATING © 


Promotion i in years! 


UCR 


( 


sath 


\ 


Ny 


SENTRY 


lectrie Steam 


PORTABLE 
RADIATOR 


© Plugs Into Wall Socket 
® No Plumbing Installation 


Circulates 
Beautiful, 


Low Operating Cost Abundance of 
Healthful, Safe Heat. Durable Finich 


Cash in now on the fastest-selling room heater 
on the market. SENTRY—the completely modern 
room-heater. Priced for profitable selling at full 
mark-up. Write for folder. 


* A few preferred territories available for 
distributors & manufacturers’ representative 


SENTRY sxcove 


PRODUCTS 


Division of Sentry Safety Control Corporation 


1917-21 W. OXFORD ST. PHILA. 21, PA. 


ORDER BY MAIL AND SAVE! 


ElLiminale Damages 
and litlly lta Ladi 


NEW HAVEN QUILT & PAD CQ. 


Fe APPLIANCE COVERS 


REFRIGERATOR 
COVER 


$13.95 


Carrying Harness Extra 
Waterproof, padded. Ad- 
justable to fit 4 to 10 
Cu.Ft. boxes. Wraps 
around completely. 


WASHING MACHINE 
COVER 


$9.00 


Gives complete protec 
tion. Padded, waterproof. 
Height 49’, diameter 31” 


for 







Automatic 
Only $8 Ea. 


Covers 
Washers 





GAS AND RANGE 
COVER 


$12.00 


Easy to slip on 
and to remove. 
Fits over 
guard, too. 
42", depth 
height 42”. 


Write for 
New Catalogue of Our Full Line 


NEW HAVEN QUILT & PAD CO. 


America’s Largest Pad Manutac 


turers 





82-84 Franklin St., New Haven ll, Conn. 
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LETTERS 


Some Current Dealer Problems 
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factor is to have excellent salesmen on 
the floor who can close these sales and 
a good follow-up salesman if the sale is 
not closed at the store—rather than 
have a group of salesmen out “beating 
the bushes” for sales. 

If this assumption is correct, I think 
the independent dealers are in a spe- 
cially favorable position because it has 
been definitely proven that they have 
a better informed and higher type sales- 
man than department and chain stores. 
Moreover, the customers in the inde- 
pendent stores have the opportunity of 
dealing with the owner or head of the 
concern, which they do not have in the 
large stores. 


Time Payments and Trade-Ins 


To my way of thinking, the future 
of the appliance industry rests on the 
manner in which we handle two im- 
portant factors. These are time pay- 
ments and trade-ins. Before Regula- 
tion W was reinstated, we were fast 
degenerating to the point where most 
dealers were no longer selling appli- 
but again selling 
terms. You can only sell terms so long 
before the whole industry would blow 
high wide and fancy. I think the pres- 


ances were once 











JUST WAIT UNTIL WE GET FORTY MILES OUT IN THE COUNTRY AND | 





ASK MR. 
|-NEVER-DO-ANYTHING-WRONG TO TUNE IN THE PORTABLE RADIO.” 








he Ed n the very near future. We used to 
[ w edi- ave very little floor traffic. The men 
i] Octobe 1¢ | ive vent out and brought their prospects 
ue creat deal and the Now, we have five to ten times 
yxre | think about t, the more I the floor traffic we had before the war 
believe that we some very good and we are in the same location. In 
inswe ‘ ‘ ble you ther words, it is my opinion that most 
‘roucht up people who expect to purchase a major 
One of t MY you appliance go to one or several stores 
rought up o the p st if their own volition and the important 
ten year rm ) idio deal 
olicited 1 1 regardless 
tl pur ised 
uite ill ap 
nces. 1 Me A oubt in 
ny nd tha | call on you ir 
e future 1 en be go 
hic them t le yu go 
hoy g , ce and do not 
1V é 
Ten people still 
g é ‘ one arm 
iriou ( tment 
tore vy tek Mi ‘ ) ibit 
‘ ( the 
ona oO sé e is 
UV ] Pe 
ple t g into the 
t t V te ipla ¢ 
iving pre gy ft 
More Inside Salesmen 
Be é used e five 
lest i t floor 
daily and t the 1 e out lool 
ne to us Ni ist the 
eve We lave t ec yur Li€ 
men on the nly one who is 
ut following up prospect who have 
come into the store. However, we are 
planning to put a second salesman out 
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ent Regulation W and particularly the 
“package mortgage” works some hard- 
ship on the appliance dealers. How- 
ever, I further believe that no regula- 
tions at all would lead to utter ruin. It 
seems to me that we might find an 
answer by attempting to get the gov- 
ernment to provide something similar 
to FHA for purchasing appliances on 
time payment. Before Regulation W 
was reinstated, the trouble with the 
methods of the private finance com- 
panies was that they tended to penalize 
the substantial well-established dealer 
and benefit the shoestring dealer. The 
shoestring dealer with a rented store 
and very little assets can afford to sell 
$100,000 worth of merchandise at 5% 
down and many months to pay ona 
full recourse basis because, he would 
merely walk out on the whole deal and 
leave the finance company holding the 
bag if we had a depression and repos- 
The reputable 
dealer, with assets, is 


session. established 
considerable 
forced to sell on a competitive basis 
but, if things blew up, he would have 
plenty of assets so the finance company 
could recover from him in full. Conse- 
quently, the unscrupulous and _ poorly 
financed dealer accepts any type of time 
payment that he can get which, in turn, 
forces the sound dealer to either lose 
business or compete on the same basis. 

If we had something like the FHA, 
all of the credits would be 
through a central bureau and all deal- 
ers, chain stores and department stores 
would be on an equal basis. A portion 


screened 


of the contract would be guaranteed by 
the government which would make the 
paper readily saleable and probably at 
a considerably lower rate of interest 
than at present. 


Financiers Changed Their Tune 


This radical to s 
people but it so happens that I was w 
acquainted with the heads of the larg 


might sound 


savings and loan institution in 
South several years ago when FIA 
first came into the picture. As you will 


recall, all of the savings and loan c 
panies screamed to high heaven that 
they were being ruined, etc. Now, t 
consider FHA the 
things that ever came along. 


one of great 
They 
not only handling more loans than « 
before but the loans are on a n 
safer basis to them. 
C. M. Davipson 
Davidson and Company, |! 
1524 W. Flagler St., 
Miami 35, Fla. 
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